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MeBodoAoyIKO Znueiwua yia 1o 'ETog 2018
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H NOBo NopvTiok EAAAg EME (Novo Nordisk) eivar y€hoc Tou Opidou Tng Novo Nordisk, nou nepiAauBavel osipd VOPIK®OV NPOCWAWY OF
J1aPopeC XWPEC. Baoel TNC AUEONG CUPUETOXNG TNG oTov SOEE aAAd kal Tng €upeong otnv EFPIA (péow Tng Novo Nordisk A/S pe €dpa Tnv
Koneyxayn Tng Aaviag), n NoBo NopvTiok EAAAg EME deopeleTal oTi¢ anaitriosig diagaveiac ocUP@wva HE TIC OMOIEC €ival avaykaia n
dnuoaionoinon ouykekpigévwv MetaBiBacswv Afiac (Transfers of Value - ToV otnv ayyAikn yAwooa) npoc¢ EnayyeApaTieg Yyeiag (EY) kai
EnioTnuovikoug YyegiovouikoUg ®opeic (EYD) os eTnaia Baon, anoAoyIoTIKA yid TO MPonyoUNEVO £TOGC.

SUPyewva Pe To apbpo 66 nap. 7 N. 4316/2014, Tic un’ apiBuo 5/2016 kar 2/2017 MvwpodoTnoeic Tng Apxng MpooTaciac Asdopévwv
MpoownikoU Xapaktipa (AMAMX), Tnv napaypago 3.05 Tou Kwdika Anuogcionoinong tTnG EFPIA kair TnG napaypdagou 3.4 Tou Kwdika
AgovToAloyiac Tou SDEE, n GpapuakeuTIkn €Talpia 6a npénel va dnuoaionoifosl kal Tn pebodoAoyia nou akoAouBrnbnke yia TNV NposTolpaacia
TWV OToIXEiWV Kal TNV avayvwpion Tng MetapiBalopevng A&iag yia kabe kartnyopia dnuooionoinong, onwg nepiypda@eral otov Kwdika
Anpooionoinong Tng EFPIA kal Tov Kwdika AsovtoAoyiac Tou SPEE. To MeBodoAoyikd Znueiwpa, cupnepiAauBavopuevng Hiag yevikng oluvowng
Kal TV 101KV BeEPdTwV TNG XWPag, neplypdgel Tn geBodoAoyia kal TiIc apXEC nou akoAouBbnénkav yia Tnv avayvwpion Tng MetaBiBalopevng
A&iac kal Tn dnuoaionoinon.

SUMNEPACUATIKA, O OKOMOG TOU NapovToG MeBodoAoyikoU ZNUEI®HPATOC €ival va napexel anAec aAAd oaQeic eneEnynoeic avapopika PE TO MG
n NoBo NopvTiok EAAGg EME sknAnpwvel Tnv unoXpEwon Onuocionoinong Kal avTioTolxa To nAaiclo epunveiac Toug. To MeBodoAoyikd
Znueiwpa dopeiTal wg €ENG:

1. Tevikn ZUvoyn

2. OpoAoyia kal Opiopoi, 6nou napouacialetal n npocgyylion TNG Novo Nordisk yia Tn cUPPOP@WON OTIC ANalTROEIG dnuooionoinonc.

To MeB0d0oAOYIKO Znueiwpa NepIAAPBAVETAl OTIC UNOXPEWOEIC dnuoaionoinong Tng NoBo NoOpvTiok EAAGG EME kar €xel avapTtnBei €dw:
http://www.novonordisk.gr



http://www.novonordisk.gr/

1. F'evikn ZUvown

H Novo Nordisk unoatnpilel NAAPwWC To £pyo TNG dnuoaionoinong kal kataBaAAsl kabe duvaTn npoonabeia yia a) va uAonoinoel auTr TNV
npwToBouAia yia Tn diapaveia, B) va epunvevoel kal e€eidikelosl Tov Kwdika Anuoaoionoinong Tng EFPIA kal Tov Kwdika AsovtoAoyiag Tou
>®EE Baoel Tou enidIwKOPEVOU OTOXOU Kal Y) va evBapuUvel OAOUG TOUG ENNAEKOUEVOUC va unoaoTnpiEouv TNV npwToBouAia auTth cUPpwva
Je To nvelua Tou Kwdika Anpoaionoinong TnG EFPIA kal OXETIK®V NPWTOROUAIDV TWV €BVIKWOV KAADIKWV OpYyaVvIoHOV.

a)

b)

<)

OfpaTta 'Edpacg kata Tn Angooionoinon

O 'Opihoc TG Novo Nordisk €xel ano@aciosl 0TI n dnuoagionoinon Twv oToIXEiwv nou 8a npayuaTtonoinbsi and pia ETaipia Tou OpiAou
B8a kaAunTel Touc EY / EY® nou €xouv Tnv €0pa TOUG OTn XWpad AuTA¢ TnG ETaipiac Tou Opidou 1 oe xwpa onou o 'OpIAoG
dpaoTtnpionolsital yEow diavouéa. Ta aToixeia dnuoaoionoloUvTal Wia gopd ava Xwpa (oe €va onueio). Av pia BuyaTtpikr KAAUMTEl
NEPICOOTEPEC ANO MPia XWPEG, unoBaiiel TOOEC avapopéc OCEC KAl 0l XWPEG NMou KaAunTel (avTioToixa oTn YAwooa kabe xwpdg). €
xwpec 6nou n Novo Nordisk AsiToupyei neplooodTEPA anod £€va vouika npdowna, n dnuoacionoinon npayyaTtonolsital ano Tn BuyaTpikn —
MEAOC TNG EFPIA.

AlgKPATIKEC NANPWHECG dnuoaoionoloUvTal and Tn BuyaTpikn oTh XWPa Onou o ANNTNG €xel Tnv €dpa Tou (aveEaptnTa and To £av pia
BuyaTpikr og AAAN xwpa cuuBARBNKe Pe Tov EY / EY®D, aveEapTnTa anod Tn Xwpa nou Bpiokeral o Tpanslikoc Aoyaplaopoc nou €YIVE N
nAnpwun kal ave€aptnTa and To Nou Npaypatonoinénke n napoxn Tng unnpeciac).

>upnepaopaTikd, n NoBo NopvTiok EAANAc EME dnuoacionolsi Ta oToixeia yia getaBiBaocsic a&iag anod Tov ‘Opiho Tng Novo Nordisk npog
EY / EY® nou €dpelouv otnv EAAGda.

MpooTacia AsdoHEVMV

H Novo Nordisk avayvwpilel 0TI upIioTGueVeG BeopIKEC puBpiosic (N.X. EpapuooTEa dIKAIOPATA NpooTaciag OedoUEVWV) eVOEXONEVWG
dnuioupyouVv MepIOPICHOUC 6oov agopd Tn dNUOCIONOoINGoN OTOIXEIWV O ATOMIKN Kal ovoudoTikonoinuévn Baon. H Novo Nordisk €xel
evnNUeEPWOEl OAOUG Touc EY (kal Touc EY® onou anaiTeiTal) npoKEIJEVOU va NApEXOUV Tn cuykatdadeaor) Touc otn Novo Nordisk yia va
ONMUOCIONOINCEl OS ATOMIKA Kal ovopaoTikonoinuévn Bacn Tuxov afia nou €xel yetapfiBacBei os autoug ano Tn Novo Nordisk. Ta
oToixeia yia Toug EY / EY® ol onoiol dev napeixav Tn OXETIKN ouykaTaBeon napouaialovTtal aBpoloTikd Kal o avwvupn Baon. H Novo
Nordisk de dnuooionolei oTolxgia o ovouaaoTiKh Baon Xwpic TRV NARpn cuykatadBeon Tou EY.

EEaipéoeig ano Tn Angooionoinon
SUhgpwva pe Tov Kwdika Anuoaionoinong Tng EFPIA kal Tov Kwdika Asgovtohoyiac Tou S®EE, n Novo Nordisk € dnuoaoionolsi Ta
napakdaTw:

i. Mn ouvTtayoypa@oupeva papuaka, €idn 1aTpIKNG XpProng, yeuuaTa kai nota
ii. AYOPEC IATPIKWV DEIYNATWV Kal NWANCEWV IATPOPAPHAKEUTIK®OV €10WV anod r JeTa&l Tng ETaipiag TG Novo Nordisk kal Tou EY/EY®
iii. MeTaBiBaosig AEiag OXETIKEC UE EPEUVNTIKEC ouaieg (investigational compounds) kai BioAoyika deiyuara.
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d)

e)

f)

EEwTepikec N eowTepikéC eknaldevoelg TG Novo Nordisk onou n Novo Nordisk kaAei EY yia va ouppeTExouv (Xwpic kapia eninA&ov
apoiBn f kKaAuyn €€odwv) de dnuoacionolUuvTal.

>1ic nepinTwoel nou n Novo Nordisk didsl pia napoxn oe €idoc os €vav EY® aAAd auth n napoxn dev odnyei o€ Yoviyn av&énon Tng
nepiouoiag Tou EY® (n.x. Xpno1dAveio epyacTnplakoU €EONAICUOU O €va VOOOKOWEIO 0€ APEDN OXEON ME N ME OTOXO TNV €KNOVNON aAno
Tov EY® piag kKAIVIKAG HEAETNG), auTr N napoxn o€ €ido¢ de dnuoacionoleiTal.

QoTtdoo 0 PMNA kabwc kal anolnUINoeIc eE0dWV Nou NANPwvovVTal Ot I HEOW evog EYD dnuooionoloUvTal napoTi dev undpxel av&énon
neplouaiag i xpNUAaTiko o@eAoc yia Tov EY® nou Tic AapBavel. MNa napadeiypa, av n Novo Nordisk anolnuiwvel évav EY® nou dievepyei
Mia KAIVIKR JEAETN yia €E00a peTapopdac acbevwv kal autd Ta €€oda nAnpwvovTtal and Tn Novo Nordisk otov EY® (yia Tnv kaAuwn
€E00WV Mou MNpwToyevwG &kave o EYD yia Tnv nAnpwpn n.x. Tou kKouioTpou Ta&i yia Toug acBeveic), autn n anolnuiwon
dnuoaolonolgiTal.

O1 un’ apipov 5/2016 ka1 2/2017 N'vopodoTnoeig TnG AMNMAMNX o€ oxéon HeE T dnpooionoinon Napoxwv npog Toug EY

€ QUPHMOPPWON HE TIG WG avw anopacsic TNG ANAMNX:

e H dnuooionoinon Twv YeTaBiBacswv a&iac npoc EY nou a@opoUv €NIOTNHOVIKEG EKONAWOEIC TUNOU A kal Tunou BI (eEeidikeupeva
enioTnUovika fora) kal oUPBoUAeUTIKEG eniTponec (advisory boards), ol onoieg €xouv APIY®C €MIOTAMOVIKO XAPAKTAPd, Yia TO
dlaotnua ano 01.01.2018 £wg 31.12.2018, npayuartonoleiTal ovouaaTikr dnuoaionoinon €ni Tn Bacn cuvaiveong Tou EY.

e H Odnuooionoinon Twv petafiBdoewyv afiac nou agopouv npowbnTIKEC ekONAWOEIC avagopikd MPeE Tnv npowbnon
ouvTayoypa@oUpNevwy gapuakwVv (TEwc Tunou B), yia To didotnua anod 01.01.2018 £w¢ 31.12.2018 npayuaTonolsiTal ovouaoTIKd.

AnokAegiopog profiling yia Toug EY kail 8eIkTod0TNONG anod eEWTEPIKEG PNXAVEG avalnATnong

H Novo Nordisk EANGG EME, wg unetBuvn eneEepyaoiag, AauyBavel 0Aa Ta avaykaia Texvikad pgéEoa WOTE va anokAeieTal n dnuioupyia
npo®iA (Profiling) yia Toug EY kai n duvatdétnTa npdoBacng ora dnuoaionoloUPeEVa OToIXEia HEow pnxavwv avalnTnong (OgikToddTnon
anod eEwTePIKEG Pnxaveg avalnTnong).

Xpovog AvapTnong
O xpovoc avaptnong Twv dedopevwyv oTo diadikTuo opileTal ota Tpia (3) £Tn.
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2. OpoAoyia kal OpiCHOI

MNapakaTw napouacialetal n npoogyyion TNG Novo Nordisk ota diagopa B£uata kai n €E€IdiKEUON TwWV ANAITACEWY dnPoacionoinong yia n

Novo Nordisk.

A1aVUKTEPEUOEIG

2TIG NEPINTWOEIC Nou €€0d0a JIAVUKTEPEUONG Kal PETakivnong kaAuntovtal and 1n Novo Nordisk, 6Aa Ta
£€00a nou oXeTifovTal Ye TN OIAVUKTEPEUON KAl TN MeTakivnon (ektdg¢ and dandveg aiTiong nou cUuPwva
HE Tov KwOIKA TnG EFPIA dev cuykaTtaAgéyovtal oTo nAdioio dnuooionoinong) nepiAauyfavovral oTn
dnuoaionoinon.

Advisory Board /
SUHPBOUAEUTIKEG

MeTaBiBdosic a&iac OXETIKEG HeE OpaoTnplOTNTEC SuUMBoUAeuTiIKWV EmiTponwv (Advisory Boards)
dnuoaoionolouvTal abpoloTikG wc a&ia oxeTikn Pe 'Epeuva kal AvanTtuén (E&A), €kTOC €av 0apwc Oev

Anpooionoinon

EnmiTponég gyninTouv otov oploy6o TNG Novo Nordisk yia Tnv E&A (BA. napakdtw). S€ auTtn Tnv MNepinTwaon,
dnuoaionoloUvTal e ‘APOIBEG YIa SUPBOUAEUTIKEG YNNnpeoicg'.
ABpoIoTIKA SXETIKEG NEPINTWOEIC:

1. ABpolaTikn dnuoacionoinon £E0dwv E’A

2. ABpoioTikn Onuogionoinon MeTtaBiBacswyv Agiag npog EY: onou dev €xel dobei ouykaTabeon
dnMoaionoinong, Uunapxouv MepIopIoUol Npoownikwv dedodévwy, Yia ekdnAwoeic CME onou n Novo
Nordisk dev npookaAei ToUuC CUMMETEXOVTEC oUTE ennpedalel Tn diadikagia snmiAoyng Twv EY nou 6a
npookAnBouUv (onou ioxUel).

CME - Continued Medical
Education /
SuvexI(oHevn IaTpikn
Exknaideuon

MeTaBiBaoeic Afiac ano TN Novo Nordisk oe Tpita pépn (nou dev eival EY®D) nou napéxouv oe EY
avayvwpiopévn Suvexifouevn IaTtpikr Eknaidsuon (Continuous Medical Education - CME) ) Suvexi{ouevn
EnayyeApaTikny Avantuén (Continuing Professional Development - CPD) - Bdosl Twv KAvoVIOU®WV TOU
EACMME n eBvikwv opyavwv - Ot dnuoaionolsital epooov n Novo Nordisk dsv ennpealel Ye TOV
onolodANOTE TPOMNO TNV EMIAOYN TWV CUMUPETEXOVTWYV, TN OOWN TOU MNPOYPAMMATOC, TNV EMAOYN TWV
€KNAIOEUTWV ) TNV APOIPN TOUG ) TO NEPIEXOUEVO ToU npoypdaupaToc. Av n Novo Nordisk ennpedlel auTeg
TIC MAPAMETPOUG, TOTE OAEC 01 OXETIKEC MeTafiBdoccsic a&iag OnuoaionoloUvTtal w¢ ‘ApoiBec yia
SUMPBOUAEUTIKEG YNNPETIEC'.

Zuykatabeon - ARYN Kai
Alaxeipion

H Novo Nordisk Aaupavel kai diaxeipiletal Tn cuykatadeon Twv EY / EY®D olpypwva Ye Ta napakdatw:

1. >XeTIkEC NpoBAEYEIC yIa T ouykaTaBeon dnuoaionoinong nepiAauBavovTal oe 6Aa Ta véa cupBoAaia
/ OUMOQWVIEC (CUNNEPIAQUBAVOUEVWY TUXOV TPITWV HEPWV I €VOIAUECWY dPACTNPIOTATWYV) XWPIG
WOTOOO Va YIVETAl KEVTPIKN dlaxeipion.

3of 11




2. H ouykatdbeon AapBaveral Tonika ano Tnv kabe Etaipia Tou OpiAou, n onoia KAvel Kal TN OXETIKN
dlaxeipion, npo TNG dnuoaoionoionc.
3. 'Onou Ot dideTal ouykataBeon, ol uetaBiBacsic afiac dnpoaionoloUvTal oe abpoioTikh Baon (os
eningdo EY nj EY®D).

01 yevikec odnyiec nou £xouv 0oBei oTic ETaipiec TnG Novo Nordisk avagopikd pe Tn ouvepyaoia pe EY ny
EY® nou dev napéxouv ouykaTabeaon yia €EATOMIKEUUEVN dnuoaionoinon eivar:

1. H Novo Nordisk evBapuvel O0Aoug Touc EY / EY® va napéxouv Tn OUYKATABECK TOUG yia TN
dnuoaionoinon peTafiBacswv afiag pe oTOXO TNV UMNOOTAPIEN TNG dlagAaveiag kal avTtioToixa Tnv
unepdonion TG AKepaloTnTag Tou EY / EY® kail Tnc Novo Nordisk.

2. EkTOG av undpxel oxeTikn anaitnon and To €EWTEPIKO NepIBAAAOV, €nagieTal OTIC KATA TOMOUG
ETaipiec Tou Opilou / TufApaTa n andgaacn yia Tn cuvepyacia r un Pe EY / EY®D nou Ogv napExouv
ouykaTadeon dnuoaionoinonc.

Ta oToixeia dnuoaoionoloUvTal NANPWG €EATOUIKEUUEVA HOVO gpdoov o0 EY / EYD éxel napaoxel nNARpn

ouykaTtadeon. AuTO viveral yia va ano@euxBei n nepinTwon ‘enAekTIKAC dnuoaoionoinong’, Ne Toug EY /

EY® va eniAéyouv noleg petapiBacsic afiac 6a dnuooionoinBolv €EATOUIKEUPEVA KAl MOIEC OXl. AUTO

onuaivelr o1 av évag EY / EY® napexel ouykatdBeon yia Tnv €EATOMIKEUMEVN Onuoaionoinon HoOvo

OUYKEKPIMEVWY peTaBiBacswyv aiac, TOTe OAec oi pertafiBacsic a&iac npo¢ autov Tov EY / EYO

dnuoaolonolouvTal adpoloTikd. MNa napadeiypa: 'Evag EY €xel AaBel duo peTaBiBaocsic a&iag evroc Tou

2015 - pia Twv 500 € kai pia Twv 5.000 €. Av o EY napéexel Tn ouykatabeon Tou POVO yia dia ano TIg

dUo peTaBiBacsic a&iag TOTE To CUVOAIKO Nocdd Twv 5.500 € nepiAapBavel ota aBpoloTIKA YEYEDN.

> € KAMNOIEC XWPEC, Ol TOMIKOI opyaviouoi €xouv avanTU&el ‘npOTUNOUC OPOUG oUYKATABEONG NpoG Xprion

N €xouv avanTU&El OXETIKEG ‘KAAEC NPAKTIKEG wG 0dnyieg Npoc Tov KAAdO. Z€ AUTEG TIC MEPINTWOEIG, Ol

Tunikoi 6poi Tng Novo Nordisk yia Tnv napoxn ouykataBeong pnopei va diagoponoloUvTadl PJETA ano

OXETIKI £YKPION TOU VOMIKOU TUAMATOC.

Eniong, og kanoleg xwpeg, npoTuna cupBoAala exouv avantuxBei and kanoioug EYD (oe ouvepyacia pe

Tonikouc kKAadikoug opyaviopouc). H Novo Nordisk unootnpilel autr Tn Aoyikr Tunonoinong.
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CRO (Clinical Research
Organisation) -
Opyavioploi NMNapoxng
Ynnpeoi®v KAIVIKAG
‘Epguvag

SUpgewva pe Tnv npootyyion Tng Novo Nordisk, €évac CRO pnopei 0 YEPIKEG NEPINTWOEIC va gival EYOD,

MNa napdadelypa, €va VOOOKOMEio N €va navenioTnuiakd TufApa nou cupBaAAletar ye Tn Novo Nordisk yia
TNV NAapoxn UNnNPecinV KAIVIKAG £peuvac.

>Tnv nepintwon nou £€vac CRO Bswpeital EYD Bdaoel Twv opiopwv TNG Novo Nordisk, ol OXeTIKEG
MeTaBiBaoelc a&iag BewpouvTal OTI oxeTiCovTal pe ERA kal dnuoaionololvTal adpoloTikd.

>Tnv nepintwon nou o CRO Asitoupyei wg Third Party Representative (TPR) (evdiaueoocg) kal peTaBipalel
a&ia oe €vav avayvwpioigo EY / EY®D ek pépouc Tng Novo Nordisk (Je pndevikn Tehikn a&ia yia Tov TPR),
autn n MetaBifaon Agiac napakoAouBsiTal 6nwg OAec ol AAAeg MeTaBiBdaceic AEiag kal dnuoacionolsiTal
oTnVv avTioToixn katnyopia (aBpoiaTikd r €EaTOPIKEUPEVA avaloya PE TNV NepinTwon).

TPR BewpeiTal onolodnnoTe TPIiTO PYEPOG NMOU EKTEAWVTAC €va cupBoOAalo pe Tn Novo Nordisk AsiToupyei
£vavTi dNUOCIWV AsIToupywV 1 / kal EY avTi TnG Novo Nordisk 1 wG eknpoownog TwV CUPPEPOVTWV TNG.

IaTpoTeXVOAoyikO YAIKO
/IaTPIKEG SUCKEUEG

To 1aTPOTEXVOAOYIKO UAIKO / 1ATPIKEG OUOKEUEC (€idn 1aTPIKAG XPHAoNG) Xwpic dpacTika ouaTaTika /
O0paoTikr) oucia, Oev nepiAapfavovral otov Kwdika Anuooionoinong Tng EFPIA kal ouvenwg O€
dnuoaionolouvTal.

>e nepintwoelc nou n Novo Nordisk dev pnopei va diaxwpiosl Ti¢ peTapiBacsic a&iac nou oxeTidovral Ye
IATPOTEXVOAOYIKO UAIKO / 1ATPIKEC OUOKEUEC XWPIG Kal YE dPacoTIKG OUOTATIKA, Ol OXETIKEG METABIBACEIC
dnuoaionoloUvTal OTIG OXETIKEG KATNyopieg Baosl Tou Kwdika.

Nopiopa Anpooionoinong

To vopioua dnuoaionoinong €ival To Toniko vOpIona TngG KaBe eraipiac Tou OpiAou. Ta cuoTAuaTa Tng
Novo Nordisk unoAoyiouv auTopaTa TIG EYYPAPEG VoUiopaTog BACEl TNG nUEPOPNVIAC NANPWUNG Kal TIC
NUEPNOCIEC CUVAAAAYUATIKEG ICOTIMIEC.

Awpegg STIC XWPEC NOU CUPUETEXOUV oTnV EFPIA, dwpeEg ynopouv va npaypartonoinbouv povo npog EYD kai oxi
npog EY.
H kaAuwn Twv €E00dwv e&voc EY vyia Tnv napakoAoudnon piag e€kONAWONG WG CUPHETEXOVTA
dnuoaolonoleiTal we ‘Suvelo@opd o KOoToc EkdnAwoswv’.

ExkdnAmoeIq 'EE0da yia Tn OUMMETOXN OE OUVEDPIA, GUMMNOCIA Kal avTioToIXeC €kONAWOEIC dnuoaionololvTal WG

‘Suvelopopd og KO6oTog EKONAWOEWV’ NPOG TO CUYKEKPIPNEVO CUUHETEXOVTA.

MeTaBiIBaosic A&iaG OXETIKEG WE Tn QIAOEevia / dlopyavwon £EWTEPIKWV 1 ECWTEPIKWV EKNAIOEUTIKWV
ekdnAwoewv TNG Novo Nordisk (n.x. £€0da ouvedpiakwVv XWpwV) dev enipgepilovTal OTOUC CUUPETEXOVTEG
EY. QoTo00, €Eoda Tafidiwv kal JIANOVAC TWV OCUMHPETEXOVTWV OnuocionoloUvTdl OTOV avTioTolXO
OUMMETEXOVTA EY WG ‘Suveiopopd oe KooToc EkdnAwaoswyv'.
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AMOIBEG yIa YNNPECIEG
KAl SUHBOUAEUTIKEG
Ynnpeoisg

€ auTnAV TNV KaTtnyopia nepiAapBavovTal onolegdnnoTe auoIBEC yia Napoxr UNNPECI®V, N.X. UNNPECIES

WG OMIANTEG, NAPOXI CUHMPBOUAEUTIKWY UMNNPECIWV KAl CUPHETOXN O ZUMBOUAEUTIKEC EniTponég (Advisory
Boards) (av dev kaAunTovTal ano TIG NPoBAEWeIC yia TNV E&A). MeTaBiBaceig AEiac OXETIKEC UE yeUpaTa
Kal noTta dev dnuooionolouvTadl ekTOG av dev eival duvaTto n Novo Nordisk va diaxwpioel Ta Nogd OXETIKA
Me yeUupaTa Kal noTa and TIGC GUVOAIKEC AMOIBEG, oNOTE KAl To OUVOAIKO Nogo dnuoaionolsital we ‘ANoIBEG
yla ZUPBOUAEUTIKEC YNnpeaieg'.

OnoladfnoTe eninAgov anolnuiwon (n.x. anolnuiwon yia xpovo Ta&idiol) nou TuxOV NAapEXETAl O £vav
EY, dnuoaionolsiTal wg ‘ANOIBEC Yia SUPMBOUAEUTIKEC YNNPETIeC'.

Idpupara

SUppwva pe TN Novo Nordisk wg idpupa BswpeiTal €vac opyaviopoc nou €xel 10pubBsi yia va
XpnUaTodoTei | va ekTeAel €pya KolvwVvikoU, eknaldeuTikoU kal @iAavBpwnikoU XapakThpa, onwc mn.x.
MECW TNG NAPOXNG dWPEWV O PN KEPOOOKOMIKOUG 0pyaviauouc.

SUgewva pe Tn Novo Nordisk, Ta 1dpupaTta (oupnepIAGUBAVOUEVWV AUTWV HWE dedgpoug pe T Novo
Nordisk, n.x. 'Idpupa Aigo@iAiag Novo Nordisk, Maykoouio Tdpupa AiaBnTn) BswpolvTal wg aveEapTnTa
and tn Novo Nordisk dedopugévou kal Tou OXETIKOU OpICUOU Tou I1I3pupaTog. Ta 1IdpUpaTta (eiTe pe deopoug
pge T Novo Norisk €ite 0x1) oUTe anoteAouv pEpog TNC Novo Nordisk oUTe anoteAoUv TpiTa PEpn nou
gevepyoUv yia Aoyapiaocuo n avti Tng Novo Nordisk. Eniong, Ta 1dpupaTa pe deopoug e Tn Novo Nordisk
Oev eival oUTE (PAPUAKEUTIKEGC ETAIPIEC oUTE MPEAN TnG EFPIA onote dev unokeivralr otov Kwdika
Anpoaionoinong Tng EFPIA.

Movo oTnv nepinTwon nou &va ‘Idpupa KAAUNTEl Ta KPITAPIA yid va oploTei wg EYD, o1 OXETIKEG
peTaBiBaosic a&iac 6a dnuoaionoloUvTal BAcel Twv anaiThHoswy dnuoaionoinong yia EYOD,

HCO (Health Care
Organisation) -
EnioTnHoVIKOi
Yyelovouikoi PopEig
(EYD)

KaBe vouiko npocwno (i) mou €ivar opyaviopog napoxng UMNPECIWV UYEIAg, 1aTPIKN 1 €NIOTNHOVIKNA
gvwan / oUAAoyog, i opyaviopog (aveEaptnTa TnNG VOUIKNAC 1 0pYavwTIKNG HOPPNG) ONWC VOOOKOWEIO,
KAIVIKR, idpupa, navenioThpio f idpupa eknaideuong  cUAAOYOC €10IKWV (EKTOG TwV CUAAOYWV aoBevwv
nou epninTouv aTiG npoBA£welc Tou Kwdika Tng EFPIA) kal nou n dielBuvon AsiToupyiag, n £€dpa, n Xxwpa
ouoTaonc n n Baoikn nepioxn AsiToupyiag eival otnv Eupwnn n (ii) dia Tou onoiou €vac f NepICCOTEPOI
EY napéxouv TIC UNnpecieg TOUG.

Movonpoownol EY® (nou anoteAouvTal ano €vav pgovo EY) opifovTal wg EYD.

Ta epyaoTtnpia de BewpoUvTal EYD. QoTdoo, dnou ol ‘epyacTtnpiakéc doKIYEC / avaAUoelc’ ival HEpocg
hiac OpacTtnpidTATAc nou unokeiTal oTIC npoBAéwelc Tou Kwdika, ol OXeTIKEC HeTaBIBaocsic a&iag
dnuoaionoloUvTal BAosl TwV OXETIKWOV NPOBAEWEWV Tou Kwdika.

O1 ZUANoyol AgBevwyv (2A) ds BewpouvTal EY®. O1 oxoeig pe SA kaBopilovTtal Baoel Tou 'EFPIA Code of
Practice on Relationships between Pharmaceutical Industry and Patient Organisations’ kal TIC OXETIKEG
npoBAEWeic Tou Kwdika AsovToloyiac Tou SDEE.
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HCP (Health Care
Professional) -
EnayyeApaTiag Yyeiag
(EY)

Kabe @uaoikd npoocwno nou eival HEAOG Tou 1aTpikoU, odovTiaTpikoU, (pApHaKeUTIKOU N VOONAEUTIKOU

€NayyEANATOC 1 Kal KAGBe AAAO npoOOWNO nMou, KATA TNV dOKNon TWV ENAYYEAUATIKOV TOU
dpacTNPIOTATWY, EVOEXOUEVWG CUVTAYOoYpPapnoel, ayopdoel, npoundeloel, NPoOTEIVEI 1 Xopnynosl €va
IATPOPAPHAKEUTIKO MPOIOV Kal TOU oMnoiou o BAcikOC TONOG €EAOKNONG TOU ENAyYYEAUATOG N n £€dpa eival
otnv Eupwnn.

Ma Tnv ano@uyn onolovannoTe OXETIKWV aud@IBoAI®Y, 0 0pIoKOG Tou EY nepidapBavel: (i) kaBe oTEAEXOC
N epyalohevo o KUBEPVNTIKO 1 AAAo opyaviopo (Tou dnuoaciou 1 1I01IWTIKOU TOMEA) Mou eVOEXOMEVWC
ouvTayoypagpnoel, ayopdasl, npounBeloel, NpoTeivel 1 Xopnynoel €va 1IaTPOPAPUAKEUTIKO npoldv kai (ii)
kaBe epyalopevo ETaipiag Tou Opidou Tng Novo Nordisk Tou onoiou n Bacikn enayyeAPaTIKh evagXoAnon
gival auty Tou EY Baosl Twv napanavw, aAAa €€aipei (x) OAoug Toug undloinoug epyaldPEVOUC OTIG
Etaipiec TN Novo Nordisk kai (y) xovdpeundpoug rj dIavouEic 1IaTPOPAPHAKEUTIKOV NPOIOVTWV.

Investigator Meetings —
ZuvavTnoeig EpeuvnTOV

H Suvavrtnon EpsuvnTwv €ival pia ekdnAwon nou opyavwveTrdl ano n ek Pépouc Tnc Novo Nordisk pe
OKOMO TNV €KNaideuon / evNUEPWON TWV EPEUVNTWV Kal Tou AoinoU npoownikoU oc kKaBe TonoBeaia yia
dlapopa B€pata piag KAIVIKNG HEAETNG. O1 XuvavTtnoel EpsuvnTov nepiAauBavouv €peuvnTeEG ano
O1aPOPETIKEG TONOBETIEC Hiag KAIVIKNG HEAETNG KAl NpaypaTonololvTal EKTOC TWV ONUEIWY EKNOVNONG TNG
KAIVIKAC MEAETNC. Avaloya PE To oTAdIO TNG KAIVIKAG MEAETNG, MNopei va npaypaTtonololvTal apXIKEG,
evOIaUEDEG N TEAIKEG (Napouciaong anoTeAeoUaTWV) SUVavTnoeIic EpeuvnTov.

SUPQwva Pe autdv Tov oploud, MeTaBIBACEIC agiag OXETIKEG YE SUVAVTAOEIC EpeuvnTwVv NAavTa euninTouv
oTnV Katnyopia Tng EXA.

Investigator-Sponsored
Study - Ave§apTnreg
‘EpeuveG He NpwToBoulAia
ToUu EpeuvnTi

Q¢ AveEaptntn 'Epeuva pe MpwTtoBoulia Tou Epeuvnth (AEME) opileTtal n KAIVIKA 1| MN-napeuBaTikn
HeAETN otnv onoia n Novo Nordisk dev eival o xopnyoc (sponsor) aAAd napéxel xpnuartodoTnon 1 / Kai
npoidvTa.

Eav pia AEME epninTel oTov oplohd TnG ERA, TOTE ol OXETIKEG peTaBifacsic agiag dnuoaionololvTal wg
ERQA (aBpoloTika). Qaortoco, av n AEME dev euynintel otov opiopud Tng E&A (n.X. av eival pia un-
napepuPaTikr) avadpopikn YEAETN), dnuoaoionoleiTal we YeTaBipaon a&iag npog Tov ANnTn (EY n EY®).

Market Research
Programmes (MRP) -
Mpoypaupara ‘Epguvag
Ayopag

MeTaBiBdocic AEiag OXETIKEG ME TETOIA MpoypdupaTa onou epappoleTal n pebodoloyia TNG TUPANG N
OINAG TUPANG JOKIMNAC KAl W €Kk ToUTOU N TAutoTnTa TOou EY dev pnopei va anokaAugpBei otn Novo
Nordisk, de dnuoaionolioUvTal. ‘TuPpAn’ dokiun onpaivel 6T n Novo Nordisk dg yvwpilel Tnv TauTdTNTA
TOU OUMMETEXOVTOG EY. ‘AINAG TUQAR dokiun’ onuaivel ot ouTe o EY oUTe n Novo Nordisk yvwpilouv o
£vac Tnv TauTOTNTA TOU AAAOU — TO NPOYPAMMaA €ival avwvupo Kdl yid TiG dUo NAEUpEC.

Fevparta kai MoTta

Ta €€oda yia M'evparta kail MoTtd dev guninTouv OTIG anaiTrnoelg dnuoaionoinong Tng EFPIA kal ouvenwg o€
dnuoaionoloUvTal.
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ARnTnG MeTaBiBaocswyv
Agiag

Kabe EY | EY®, avaloya Pe TNV NEPINTWAON, TOU onoiou 0 BAcikog TONo¢ eEGokNoNG Tou enayyEANATOC N
n €0pa eival otnv Eupwnn.

XovOpEunopol, dIavopeic ) AlavonwANTEC IATPOPAPHAKEUTIK®OV NPOoIOVTWY d& XapakTnpidovTal wg ANNTEG
peTaBiBdoswy agiac.

H Novo Nordisk akoAouBsei Tnv apxn Tou ‘npwTou ARNTN’ yia Tn dnuoacionoinon, To onoio anuaivel oTi n
Novo Nordisk dnuoaionolei petaBiBacsic afiac npo¢ EY / EY® pe TOUC onoioug €xel oupBoAalo
ouvepyaoiac kal npo¢ Toug onoiou¢ n Novo Nordisk aueoa (1" cuvaAhayn) petaBiBaler a&ia. AuTto
onuaivel 611 n Novo Nordisk de dnuoaionolsi oTo €ninedo Tou TeAIkoU ‘dikaloUxou’, 6rnou TeEAIKG MBavwg
va kataAfyel n petaBiBaon a&iac. M.x. 6tav n Novo Nordisk ocupBaAietar pe évav EYO® kar afia
peTafiBaleTal péow Tou EY®D o EY nou epyalovral yia autov Tov EY®, n Novo Nordisk 6a
dnMoaolonoIfoel TNV MANPWHR WOVO Npo¢ autdov Tov EY®. AuToO yiveral yia va ano@euxBei o Kivouvog
dINANC dnuoaionoinong Tng idiag agiag (oTo eninedo T600 Tou EY 600 Kkal Tou EY®) kabwg Kal yia va un
OnuIoupyeiTal €vag TexvnTog dlaxXwpIouog TnG HeTaBipalopevng agiag peTa&y Twv dvuo (n.x. oTav o EY®
peTaBiBalel os deuTepo eninedo npog Tov EY povo pépoc Tne apxikwe petapifacBeioac a&iac n oTav
NeEPIOOOTEPOI TOU £VOC EY napéxouv unnpeciec ek JEpoug Tou EYD).

E€aipeon o auTov Tov kKavova anoTeAei n nepinTwon Tou ‘KoaToug Eyypagwv’ (Kal Twv OXETIKWV £E00wV
Ta&diwv kal dIaPoVvic) Yia CUPUETEXOVTEC EY (nou nAnpwvovTtal HEow evog EYD ) onoloudrinoTte dAAou
TpiTou Hépouc) kal ornou n Novo Nordisk yvwpilel Ta oToixeia Tou ouppeTéxovra EY - og autnv Tnv
nepinTwon Ta oToixeia dnuoalonoiouvTal oTo TEAIKO Oikaiouxo (dnAadn To cuppeTeExovTa EY). ‘Onou o
dikaiouxog Oev €ival EY (0 OUMHETEXWV €ival TPITOG aAAd OxI EY n o cuppeTéXxwy ival epyalOPeEVOC TNG
Novo Norsisk), epapudleTal o YeVIKOC Kavovag nepi dnuoaionoinong os sninedo npwTtou ARNTH (OnAadn
Tou EY®) - uno Tnv npoundBeon BeBaiwc OTI 0 NpwTo¢ ARNTNG €ival EY® yia Tov onoio anaiteital
dnuoaionoinon, d1apopeTIKA dev NpayuaTonolsital dnuoacionoinaon.

Eidikn €Eaipeon yia Tnv EAAGda anoTteAoUv eniong kai ol peTaBifaceic a&iag péow EAKE / EAKEA onou n
dnuoaoionoinon yiveral os eninedo EY.

MNa Adyoucg aBpoTtntac kal diaTripnong TnG oxéong sunioToolvng, anoTeAei nayia npoonddeia Tng Novo
Nordisk n npoTepn evnuépwon Twv EY kal EY® yia Ta npog dnuoaionoinan oToixeia.

KooTtog Eyypaponv

MepiAapBavel 6Aa Ta KOOTN €yypapnG Kal CUUHPETOXNG O CUVEDPIA, CUMMNOOIA [ OXETIKEC EKONAWOEIC
TPITWV MHeEpWV. AUTEC ol peTaBiBacsig a&iag dOnuoaionololvTal ndvra w¢ MeTafifaceic a&iag npog
OUYKEKPIPEVO EY / EYD kal Oyl wg ERA.

>Tnv nepintwon EY nou napouadialouv oToIXEia OXETIKA PE kKanola Aokiur / MeAéTn / 'EpeuvnTiko Epyo,
TO KOOTOC gyypa®pnc dnuoaionolsital ws E&A (BA Tov opiouo TnG E&A yia AenTopEpEIEC OGOV aPopd TIC
MN €NEUPATIKEG PEAETECG).
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'EE03a oXeTIOMEVA HE
‘AHOIBEG YIa YNNPECIEG
Kal SUHBOUAEUTIKEG
Ynnpeoisg’

MepiAapBavel onoladnnote petafifaon afiag oXeTikn Pe ‘APOIBEC YIa YNNPEOieG Kal SUPBOUAEUTIKEG
Ynnpeoieg’, n.x. £€€0da diapovic, Ta&Idiwv, KTA €KTOC anod yeUupuaTa kai notd.

A10pOMOEIG ZTOIXEIWV

Tuxov avaykn d010pBwaonc Twv dnuoacionoinueEvwy oToiXeiwv Ba e€etaletal and tn Novo Nordisk kaTd
nepinTwaon.

NMepiodog Avapopdc

H Odnuoolonoinon npaypartonolsiTal oe eTrola Pdon kal kabs nepiodog avagopdc KaAunTel éva
nuepoAoyiakd €toG. H nepiodog avagopdg eival 1o nuepoAoyiakd €rtog 2018 kal n dnuoagionoinon
npayuartonolgital oxi apydétepa and Tic 30 Iouviou 2019.

Ta oToixeia Twv petafiBacswv a&iac dnuoaionololvtal Ye Bacn Tnv nepiodo nou o EY / EYD €AaPe
npaypaTika Ttnv avriotoixn a&ia. Mo ouykekpigéva, oTnv nepinTtwon €kdnAwong, n dnuoadionoinan
npayuaTonolgital ye Baon Tnv nepiodo TNG ekdAAwaong dedopEvou OTI 0 EY ‘€AaBe’ Tnv avTioToixn aia pe
TN GUMMPETOXN TOu oTnv ekOAAwaOn aveEaptnta and Tnv nepiodo NANPWHNAC Tou TUXOV gvdidueoou (M.X.
Ta&IdIwWTIKOU npakTopeiou). 3TNV nepinTwon HeTaBiBacswv afiac aneubBeiac os EY / EY®, n
dnuoaionoinon yiverar cUNPwva PE Ta GopoAoyIKA NapacTaTikG WOTE va CUPPWVEI JE TNV avayvwpion
£1000MUATOG KATa Tov EAANVIKO ®opoloyikd Kmdika.

O1 TuXOV upeTafiBacslig afiac nou npaypartonoloUvTal BAcsl NOAUETWV CUMBOAdiwv, OMou undapxouv,
dnMoalonolouvTal BAcel TNG KABe piag ek Twv YeTaBiBacswyv a&iag EexwploTd.

MeTaBiBaosic Agiag yia
‘Epeuva kail AvanTtugn
(E&A)

'OAeg o1 peTapiBaocsig a&iag npog EY kai EY® OxeTIKEG e TA NAapakdTw OnuocionoloUvTdl w¢ HETABIBACEIC

a&iag yia 'Epeuva kal AvanTtu&n (abpoioTika):

e Mn KAIVIKEC €peuvnTIKEG JdpaoTtnploTnTeC (CUNNEPIAGUBAVOUEVWY  UMNPECIOV  CUPBOUA®Y,
dWpPEEG/XopNYIEC Kal/f| €PEUVNTIKEG OUVEPYAOIEC) ME N XwpPiC oUVOEON O OUYKEKPIPEVO KWIIKO
'Epyou | MeA&Tnc.

e YNnpeoieg oUPBOUAWYV 1 OWPEEC / XOPNYIEG OXETIKEC PE TNV KAIVIKR avanTuén kal cuvOedePEVEC* OE
OUYKEKPIMEVO KwdIKO 'Epyou ) MeAETNG.

e YNnNpPeoieC CUPBOUA®YV 1 DWPEEC / XOPNYIieC OXETIKEG oXedIAlOPEVEC U MAPEUPATIKEC PEAETEC Kal
OUVOEDEPEVEG* OE OUYKEKPIYEVO KWOIKO 'Epyou 1 MeAETNG (eKTOG anod €MIdNUIOAOYIKEG HEAETEG MOU
BacilovTal oc cEWTEPIKEC BAoelc OedOPEVWY Kal UNTP®A).

E€aipoUvTal ano Tnv avTIgeETwNION WG EA:

e MeTaBIBacsic AZiac OXETIKEC ME €nIONUIOAOYIKEC MEAETEC nou PacilovTal Ot €EWTEPIKEG BATEIG
0edOUEVWY Kal UNTp®wA.

e MeTaBiBdaoeic AEiag OXETIKEC UE aAVAOPOMIKEG N NAPEUPRATIKEG MEAETEG.
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e MeTaBIBaocsic afiag OXETIKEG JE OUVEIOPOPA NPOG £vav OUYKEKPIPMEVO EY / EY® yia TNV KAGAuyn Tou
KOOTOUG €KONAWONG** (CuPPvVia unooThnpPIENG €kONAWONG, KOOTOC €YypaPpwyv Ot ot cuvedpia /
ouunoaola | OXETIKA £E0da Ta&Idiwv kal diapovic).

e MeTaBiBaocsic Aiac nou dev guninTouv oTov oploud TNG ERA napandvw.

AUTEC 01 TEOOEPIG KaTnyopieg peTaBiBacswy a&iac dnuoaionolioUvTal uno TNV avTioToiXn katnyopia EY n

EY® avTioToIXa.

*H guvOeon UE OUYKEKPIUEVO KwOIKO Epyou / MeAETNG / AokiunG 6a rpenel va avaPepeTal orn ypantn
ouupwvia ueta&u Tnc Novo Nordisk kai Tou EY / EY® avapopikd UE TV rnapoxn unnpeoiov n 1n dwped /
xopnyia.

**AvapepeTal 0 eKONAWOEIC, NMOU MUMOPEI va opyavwvovTal ETE ano TpiTouc Qopeic €ite ano 1n Novo
Nordisk, onou o EY &€xel To poAo Tou 'nabnrikou’ ouuueTExYovTa. ‘Mabntikoc’ onuaiver 011 To EY dev
napexel kanoia unnpeoia orn Novo Nordisk katd Tnv ekdnAwon n o€ AuUEon GXEON LUE QUTNV.

Xopnyia EkdnA®oswv /
Sponsorship Agreements

Kat’ apxnv n Xxopnyia piac ekdnAwong (sponsorship) evoc opyaviopgoU npayuatonoleiTal UYE TAV
npoodokia anodoonc €ni TNC €NEvOUCNG KE TN HOPPN EUKAIPIOV HAPKETIVYK ONWG N.X. ToNoBETNON Tou
logo Tn¢ ETaipiac oe diavepopevo UAIKO, €vTund, oeAideg Tou O1adikTUoU, TonoBETnon navw, KTA. Ol
dwpeEC KAl Xopnyiec napéxovral Xwpic avTioToIXEC NPOCTOOKIEC.

Sponsorships napgxovTal Hovo npo¢ EYD,

H kaAuyn Twv €€00wv evoc EY yia va CUPUETEXEl O pia ekOAAWON R avTioToIXxo yeyovoc Os BewpeiTal
xopnyia Tng ekdnAwaong (sponsorhip) kal napakoAouBeital / dnuoaoionolsiTal w¢ ‘Zuvelopopd o KoaTog
EkOnAwoswVv’.

H oupgwvia xopnyiag piag ekdnAwaong (Sponsorship Agreements) TunonolgiTal og €yypagn cup@wvia

nou NePIYpAPEl To OKOMO TNG UNOCTAPIENG Kal TNV avTioToixn heTaBiBaloupevn a&ia. M.x.:

e Evoikoiaon nepinTépwv oTn X®Wpa nou o EYOD gxel Tn kUpia dpaotnpidTnTa Tou (AKOMa KI av n
dlaxeipion / opyadvwaon Tng ekdNAwong €xel avatebei ano Tov EYD og kanolo TpiTo YEPOCG).

e AlAQNUIOTIKOC XWPOC (O£ €VTUNN, NAEKTPOVIKN ] GAAN Hop®n).

e Aopugopika cuunodaia og €va oUVEDPIO.

o  KaAuwn €E03wV OHIANTOV.

e [elpata / noTd nou napéxovtal and TOUG OpyavwTEC WG HEPOG Tou OAou NakEéTou sponsorship.

e Eknaidsuon nou napexeral and Tov EY® (6nou wotoco n Novo Nordisk dev eniAéyel Toug
OUMMETEXOVTEG EY).
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MeTaBiBaocseig ASiag

H dnuoacionoinon Twv peTaBiBacswy a&iag yiveral ye Baon To AANTN Kai 0x1 Je Baon Tov TeEAIKO dikaloUXo

N Tov TeAIKO enw@eAoUpevo and Tn peTaBifaon a&iac.

'OAgc ol yeTaBiBaoceic agiac npog EY / EY® avagpépovTal o PIKTA Nood Eaipoupévou Tou OIA.

H Novo Nordisk dnuoocionoiei TIC PeTABIBACEIC a&iaCc ONWC AQUTEG KATAYPAPOVTAl OTA OIKOVOMIKA TNg
ouoTnuaTta. AuTd onuaivel OTI @o6pol  (MAnv  O®MA), E€I0QOPEG KOIVWVIKAG ac@aAiong, KTA
ouunepiAapBavovTtal ora dnuooionoloUheva nood evw o PMA eEaipeitar onou autd sival duvatd (os
MEPIKEC NEPINTWOEIC YMNOPEI va CUMUNEPIAAQUBAVETAl — KUPIWG yia d1aKPaATIKEG ouvaAlAayeg onou o OrA
TOMIKA €ival PN EKMNINTOUEVOC).

MeTaBiBdosic a&iac nou avagepovral o €kONAWOEIC nMou opyavwvovTalr and Tn Novo Nordisk
napakoAouBoUvTal kKal dnuoacionoloUvTal epogov apopolv ££0da diapovig Kal Ta&IdiwV GUYKEKPIMEVWV
aTopwVv. AuTO onuaivel AAAo OXETIKO £0WTEPIKO N €EwTepPIKO KOOTOC (M.X. aiBouceg, UETAPOPA TWV
OUVEDPWV PE Aswpopeid, KTA) O YepilovTal OE OUYKEKPIPEVOUC OUUHETEXOVTEC Kal O dnuoaoionoloUvTal.

MeTaBiBdocic A&iac OXETIKEG ME 10TpIkA OsiypaTa, €peuvnTikéG ouaieg (investigational compounds) kai
BioAoyika deiypaTta eEaipolvTal ano TIC analThoelg dnuoaionoinong.

To KOOTOC anod TUXOV ‘Mn MpoogAeuon’ CUPHETEXOVTOC dnuoalonolsital epooov, BAcel TNS NANPoPpOpNoNG
Tn¢ Novo Nordisk, o EY / EY® €éAaBe ovTwc Tn petaBifaon aiag. Av Oxl, av Kal To KOaTog eniBapuvel T
Novo Nordisk, 0& npayuaTonomndnke petaBipaon afiag kalr Ot Odnuooionoisital. To kb6aTOG ‘Mn
MpooéAeuonc’ ava@eperal otnv nepintwon nou evw n Novo Nordisk npaypatonoinoe TIC OXETIKEC
O0leuBeTnoceic yia Tov EY / EY® (n.X. €kave KpATNON KAl NMANPWOE €va AEPOMOPIKO EICITNPIO N Hia
dlavukTépeuan) o EY / EYD dev €kave Xprion autwv.

'EE0da Ta&idimv

MepiAapBavel KOOTOC AEPOMOPIKWV EICITAPIWY, €I0ITNPIWV TPEVWY, £NIBapUVOEIC ANOOKEU®Y, EvOIKiaan
auTokivhTou, d10d1a, NApKIVYK, €€0da yia Ta&i, KTA.

'EE0da peTa@opwyv Mou dev eival AGPECa OUVOEOUEVA ME OUYKeEKpIMEvo EY / EY® (n.x. onou
XpnolyonolgiTal ogadikr HETAPOPA e AewPopeio) O dnuoaionolovuvTal.

Kwdikog Movadiaiag
Avayvopiong

H Novo Nordisk diaogaAilel 0TI kGBe ARNTNG PNopei va avayvwploTei povadiaia Pe TETOIOV TPOMNO WOTE
va Pnv Jnopei va npokUWel kapia augioBnTnaon ava@opika Pe Tnv TautoTnTa Tou EY / EY® nou €AaBe Tig
peTaBiBaocic agiac.
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