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Eicaywyn

H NoBo NopvTiok EANGG ETME (Novo Nordisk) gival péAog Tou Opilou Tng Novo Nordisk, nou nepiAauBavel ogipa VOUIK®OV NPoownwy o€ dIAPOpPES
XWPEG. Baoel TG Apeong cUPHPETOXNG TNG oTov SOEE aAAd kai Tng €upeong otnv EFPIA (péow Tng Novo Nordisk A/S pe €dpa Tnv Koneyxayn
Tng Aaviag), n NoBo NoOpvTiok EAAGG EME deopeleTal oTIC analtThoeic diapavelag cUPpwva Pe TIC onoieg ival avaykaia n dnuoaionoinon
OUYKekpINéEVvwV MeTaBiBaoswv Agiac (Transfers of Value — ToV otnv ayyAikn yAwooa) npoG EnayyeApartiec Yyeiac (EY) kar EnioTnuovikoug
Yyelovopuikouc dopeic (EY®D) os €Trola BAon, anoAoyIoTIKA yia To NponyoUMEVo £TOCG.

SUPNewva Pe To apbpo 66 nap. 7 N. 4316/2014, Tic un’ apiBud 5/2016 kai 2/2017 MvwuodoTtnoslc TNG ApXng MpooTtaciag AcdouEVWVY
MpoownikoU XapakTrnpa (AMAMX), Tnv napaypago 23.05 Tou Kwdika Anuoagionoinong Tng EFPIA kal Tng napaypdgou 32.2.4 Tou Kwdika
AgovToloyiag Tou S®OEE, n @apuUakeuTIKN €Talpia 8a npenel va dnuoaoionolnoel kal Tn geBodoAoyia nou akoAouBnBnKe yia TV NPOETOIUACIA TWV
OTOIXEIWV Kal TNV avayvwpion TnG MetaBiBaldopevng Agiag yia kabe kaTtnyopia dnuoaionoinong, 6nwc nepiypageral otov Kwdika Anpoaoionoinong
TN EFPIA kai Tov Kwdika AsovToloyiac Tou SOEE. To MeBodoAoyikd ZnUeiwpa, CUPNEPIAGUBAVOUEVNC Hiag YEVIKAG cUvowNnG Kal TwV EI0IK®OV
BepdTWV TNG XWpPAg, neplypa®el Tn peBodoloyia kal TIG apXeEC Nou akoAoubnénkav yia Tnv avayvwpion Tng MetaBiBalopevng A&iag kal Tn
dnuoaionoinon.

SUMNEPACNATIKA, 0 OKOMNOC Tou NapovTog MeBodoAoyikoU ZnUEI®PATOC €ival va napéxel anAég aAAd oageig enegEnynosig avapopika PE TO NWG
n NoBo NopvTiok EANGG EME eknAnpwvel TRV unoXpéwaon dnuoaionoinong Kai avTioTolxa To NAaiglo epunveiag Toug. To MeBodoAoyIko Znueiwpa
OoueiTal wg €ENG:

1. Tevikn Zuvoyn

2. Opoloyia kal Opiopoi, 6nou napouacialetal n npocgyylion TnS Novo Nordisk yia Tn cUPNOP@®WON OTIGC AndITrosI¢ dnuoaionoinong.

To MeBodoAoylkO Znueiwua nepIAaugBaveTal oTIC UNOXPEWOEIC dnuoaionoinong TnG NOBo NopvTiok EAANGc EME kal €xel avaptnBei €dw:
http://www.novonordisk.gr



http://www.novonordisk.gr/

1. M'evikn Z0vown

H Novo Nordisk unoatnpilel nTARPwWG To £€pyo TNG dnuoaionoinong Kal kataBaAAel kabs duvaTth npoondaBeia yia a) va UAOMOINCEl auTn Thv
npwToBouAia yia Tn diagaveia, B) va epunveloel kal eEsidikeloel Tov Kwdika Anuoaoionoinong Tng EFPIA kal Tov Kwdika AsovToAoyiag Tou
SOEE Baoel Tou eMdIWKOPEVOU OTOXOU Kal Y) va evBappuvel OAOUC TOUG ENNAEKONEVOUC va unooTnpiEouv TNV npwToBoulia auth cUPPWva
HE To nvelpa Tou Kwdika Anuoaionoinong Tng EFPIA kal OXETIKOV NPWTORBOUAIDV TWV €BVIKWV KAAOIKOV 0pYyaAVIOH®V.

a)

b)

Ofpata 'Edpag karta Tn Anpocionoinon

O 'Opihoc Tnc Novo Nordisk €xel ano@aacioesl 0TI n dnuoacionoinon Twv oToIXEiwv nou 8a npaypaTtonoindei anod pia ETaipia Tou OpiAou Ba
kaAunTel Toug EY / EY® nou £xouv Tnv £€dpa Toug oTn Xwpa auTnc Tng ETaipiac Tou Opilou 1 og Xwpa o6nou o ‘OpIAog dpacTnplonolsiTal
HEOw dlavouea. Ta oToixeia dnuoaionoloUvTal hia popd ava Xxwpa (os €va onueio). Av pia BuyaTpikr) KAAUNTEl NEPICCOTEPEC ANO Hia
XWPEG, UNOBAAAEI TOOEC avapopeC OTEC Kal 0l XWPECG Nou KaAunTel (avTioTolxa oTn YAwooa Kabe xwpag). & Xwpec 6nou n Novo Nordisk
AEITOUPYEI NEPICCOTEPA ANO €va VOMIKA Npoowna, n dnuoacionoinon npayuartonoleital ano Tn BuyaTtpikn — HEAOG TNG EFPIA.
AlgKpATIKEC NANPWHEC dnuoaionoloUvTal anod Tn BuydTpikh oTn XwpPad Onou o ANNTNG &xel Tnv £0pa Tou (aveEapTtnTa and To £av pia
BuyaTpikf og AAAN xwpa cupPARBnke Pe Tov EY / EY®, aveEdpTnTa and Tn Xwpa nou BpiokeTal o TpanedikOc Aoyapiacuog nou £YIVE N
nANPwUN Kal ave€aptnTa and To Nou NpayuaTonoinénke n napoxn TnG unnpeaoiac).

SupnepaopaTikd, n NoBo NopvTiok EAAAG EME dnuoaoionoisi Ta oToixeia yia perapipaocsig agiag anod Tov ‘OpiAo Tng Novo Nordisk npog EY
/ EY® nou £dpeglouv otnv EAAGDdaA.

MpooTacia Ae3dopEVOV

H Novo Nordisk avayvwpilel 0TI uQIoTAPEVEG BEONIKEG puBuiosic (N.X. EpapuooTEa dIKAI®PATA NpooTaciac OedoUEVWY) EVOEXOHEVWG
dnuioupyoUV Mepiopicuouc 6oov apopd Tn dnNuUOocIonoinaon OTOIXEIWV O ATOMIKA Kal ovopacoTikonoinuévn Baon. H Novo Nordisk €xel
evnuepwael 0Aoug Toug EY (kal Touc EY®D Onou anaiTsital) npokKeIdévou va napéXouv Tn cuykaTtabeaor] Toug otn Novo Nordisk yia va
ONMUOCIONOINCEl O aTOUIKN Kal ovopacTikonolnuévn Baon Tuxov agia nou £xel petaBiBacdei oe autoug and Tn Novo Nordisk. Ta oToixeia
yla Toug EY / EY® ol onoiol dev napeixav Tn OXETIKN ouykaTtaBeon napouaialovTal aBpoloTikd Kal o avwvupn Baon. H Novo Nordisk d¢
dnuoaoionolei OTOIXEId O£ OVOUAOTIKA BAon Xwpic TNV NAfRpn ouykatabeon Tou EY.

EEaip€éoeig and Tn Angooionoinon
SUgpwva pe Tov Kwdika Anpoacionoinong Tng EFPIA kal Tov Kwdika Asovtohoyiag Tou S®EE, n Novo Nordisk @€ dnuoaionolsi Ta
NapakaTw:

i. Mn ouvtayoypa@oUueva Qapuaka, €idn 1aTpikAc Xpnong, YeluaTta Kal nota
ii. Ayopéc 1aTpIK®V JEIYNATWY Kal TWANCEWV IaTPOPAPHAKEUTIK®V €10V ano r HeETA&U Tng ETaipiac Tng Novo Nordisk kal Tou EY/EY®
iii. MeTtapiBaoeic AZiac OXETIKEC UE EpEUVNTIKEC ouaieg (investigational compounds) kai BloAoyika deiyuara.



d)

f)

EEwTepikeEg N ecwTepikEG eknaidevaelg TNG Novo Nordisk dnou n Novo Nordisk kaAei EY yia va GUPUETEXOUV (XwPIC kapia eninAgéov apoifn
N KaAuwn €€6dwv) O dnuoaionololvTal.

>TiIc nepinTwoelg nou n Novo Nordisk didel pia napoxn oe €idoc o €vav EYD aAAd autr) n napoxn dev odnyei og poviun av&non Tng
neplouaiac Tou EY® (n.x. xpnoidaveio epyactnpiakoU EonAiopol o €va VOOOKOWEIO O AUEDN OXEON UE N UE OTOXO TNV €kNOvNon ano
Tov EY® piag KAIVIKAG HEAETNC), auTrn n napoxr o€ €idog de dnuoaoionoleiTal.

QoToo0 0 DMA kabwcg kal anolnuUInoelc 00wV Nou NANpwvovTal Ot | HEow £vOC EY® dnuoaionoloUvTal napoTi dev undapxel avénon
neplouaiag n xpnuaTikd o@eAog yia Tov EY® nou Tic AauBavel. MNa napadeiyua, av n Novo Nordisk anolnuiwvel €vav EY® nou dievepyei
Mia KAIVIKR MEAETN yia £€E00a YETAPOPAC aoBevwyVv Kal auTd Ta £Eoda nAnpwvovTtal ano Tn Novo Nordisk otov EY® (yia Tnv KaAuyn
€E00WV NOU NPWTOYEVWCG £KAVE 0 EYD yia TNV nAnpwpr N.X. Tou KopdioTpou Ta&i yia Touc acgbeveic), auTr n anolnuiwon dnuoacionolsitat.

O1un’ apiBpov 5/2016 kai 2/2017 NvwpodoTtnosig TG AMNANX os oxéon e Th dnHoocionoinon NapoX®v npog Toug EY

€ QUPMOPPWON HE TIGC WG avw anopaaceic TG AMANX:

e H dnuooionoinon Twv peTaBiBacswv a&iac npo¢ EY nou agopolv €nioTNUOVIKEG £KOINAWOEIC (TEWC TUNou A kalr TUnou BI)
€€£10IKEUEVA eMIOTNHOVIKA fora kal cUPBOUAEUTIKEG eniTponeEg (advisory boards), ol onoiec £xouv apIywg ENICTNUOVIKO XapakThpd,
yla To didotnua anod 01.01.2024 £wc 31.12.2024, npayuaTonolgiTal ovopaoTika €ni Tn Bdon cuvaiveonc Tou EY.

e H Onuooionoinon Twv peTafiBaoswv afiac nou agopolv NpowbnTIKEC eKONAWOEIC avagopikd PE TNV npowbnon
ouVvTayoypa@oUNeEVWY papuakwy (TEwc Tunou B), yia To diaotnua and 01.01.2024 £w¢ 31.12.2024 npayuaTonolgiTal ovouaoTIKA.

AnokAgi1o0u0¢ profiling yia Toug EY kal S3€IKTOS0TNONG ano eEMTEPIKEG HNXAVEG avalnTnong

H Novo Nordisk EAAGC ENME, wg uneuBuvn esnegepyaciag, AapyBavel 0Aa Ta avaykaia TEXVIKA YECA WOTE va dnokAeieTal n dnuioupyia
npo®iA (Profiling) yia Toug EY kar n duvaTtdTnTa npocBacng ota dnPocionoloUEVa OTOIXEId HECW PNXavwv avalnTnong (d€ikTodoTnaon
ano eEWTEPIKEG uNXaveg avalnTnong).

Xpovog AvapTnong
O xpovog avapTtnong Twv dedopevwy oTo d1adikTuo opileTal ora Tpia (3) £€m.



2. OpoAoyia kai Opiopoi

MNapakaTtw napouaoidletal n npoocyyion TG Novo Nordisk oTa diagopa B£pata kal n €E€1dikeuon TWV anaiTHoswy dnuoaionoinong yia T
Novo Nordisk.

AlavUKTEPEUOEIG

2TIG NEPINTWOEIC Nou €€0da dIAVUKTEPEUONG Kal PETakivnong kaAunTtovtal ano tn Novo Nordisk, 0Aa Ta
££00a nou oXeTi(ovTal Ye TN JIAVUKTEPEUON Kal TN PeTakivnon (ekTOC and dandveg oiTiong nNou GUPPWVa
HE Tov KwOIka TnG EFPIA dev cuykaTaAgéyovtal oTo nAdiolo dnuooionoinong) nepiAapBavovral oTn
dnuoaionoinaon.

Advisory Board /
SUHBOUAEUTIKEG

MeTaBIBaocsic a&iac OXETIKEG HWE OpaocTnploTNTEC SupPBouleuTiIKWV Enmirponwv  (Advisory Boards)
dnuoaolonoloUvTal abpoloTikd w¢ a&ia oXeTikr Pe 'Epeuva kal AvanTtuén (E&A), ekTOC €av capwc Oev

EniTponég gyninTouv oTov oployo TnGg Novo Nordisk yia Tnv E&A (BA. napakdTw). € auTh TNV MEPINTwon,
onuoaionoloUvTal WG ‘AHOoIBEG yia ZUMPBOUAEUTIKEG YNnpeaieg'.
AOpOoIOTIKA SXETIKEC NEPINTWOEIC:

Anpooionoinon

1. A6poiaTikr dnuoaionoinon eE6dwv E&A

2. ABpolgTikfy Onuooionoinon MeTtaBiBacswyv Agiag npog EY: onou Jev éxel doBei ouykatabeon
dnuoaionoinong, undpxouv MePIOPICHOI NPoownIK®WY dedopévwy, yia ekdnAwoeic CME 6nou n Novo
Nordisk dev NMpookaAei TOUG CUHPMPETEXOVTEG oUTE ennpedlel Tn diadikacia eniAoyng Twv EY nou Ba
npookAnBouUv (6nou IoxUEl).

CME - Continued Medical
Education /
Suvexi{opevn IaTpikn
Exnaidsguon

MeTaBiBaosic A&iac anod TN Novo Nordisk oe Tpita pépn (nou Oev eivar EY®) nou napéxouv oe EY
avayvwpiopévn Suvexifouevn IaTtpikf Eknaidsuon (Continuous Medical Education - CME) ) SuvexiZopevn
EnayyeAuaTiknn Avantuén (Continuing Professional Development - CPD) - Bdosl TwV KAVOVIOU®V TOU
EACMME 1 €Bvikwv opyavwv — Ot dnuooionoleital epocov n Novo Nordisk dev ennpealel pe Tov
onolodnMnoTE TPOMO TNV €MIAOYN TWV CUMMPETEXOVTWYV, Tn JOPN TOUu MNpoypduuaTtog, TNV emAoyn Twv
EKNAIDEUTOV N TNV AuoIBr TOUG | To nNepIEXONEVO Tou NpoypdappaTtog. Av n Novo Nordisk ennpealel auTeg
TIC NMAPAUETPOUG, TOTE OAEC Ol OXETIKEC MeTaBiBdaocsic afiac OdnuooionololvTtal w¢ ‘ApoIBEc yia
SUMBOUAEUTIKEG Yninpeoieg'.

Suykatafeon - AQWn kai
Alaxeipion

H Novo Nordisk AauBavel kai diaxelpileral Tn ouykatabeon Twv EY / EY® oUu@pwva Pe Ta NapakdTw:

1. ZxeTikéC NpoBAEWYEIG yia Tn ouykaTdBeon dnuoaionoinong nepiAaufavovTal ge 6Aa Ta véa ouuBoAaia
/ CUMQWVIEC (CUPNEPIAAUBAVOUEVWV TUXOV TPITWV HEP®V N €VOIAUECWV dPACTNPIOTATWY) XWPIC
WOTOOO Va YiVETAl KEVTPIKN dlaxeipion.




2. H ouykataBeon AaupBaveral Tonika ano Tnv kabe ETaipia Tou OpiAou, n onoia KAvVel Kal Tn OXETIKN
dlaxeipion, npo Tng dnuoaionoinong.
3. 'Onou O¢ dideTal ouykaTabeaon, ol peTaBiBacsic agiag dnuoaionoloUvTal o aBpoloTikn Baon (os eninedo
EY 1 EYD).
O1 YeVIKEG 0dnyiec nou £xouv doBei oTic ETaipieg Tng Novo Nordisk avagopikd pe Tn ouvepyaacia pe EY 1)
EY® nou dev napExouv ouykaTabeon yia eEaTodikeUpPEvn dnuoalonoinaon sivai:

1. H Novo Nordisk gvBappuUvel O0Aouc Touc EY / EY® va napéxouv Thn oOuykaTtabeor] Touc yia Tn
dnuoaoionoinon petafiBdoswyv a&iac pye oTOXO TNV UNOOTAPIEN TNG dlaPaveidg kal avrioroixa Thv
UNEPAaCNIon TNG akepaloTnTag Tou EY / EY® kai TG Novo Nordisk.

2. EKTOG av undpxel oXeTIKN anaitnan ano To eEwTepikd NepIBaiAov, enagicTal oTic kaTd TONouUG ETaipieg
Tou OpiAou / TUAPATA N anogacn yia Tn ouvepyaaia r un Ye EY / EY® nou dev napéXouv ouykaTabeon
dnuoaionoinong.

Ta oToixeia dnuooionoloUvTdl NANPWC €EATOMIKEUPEVA HOVO €poOoov 0 EY / EYD £xel napdoXel nAnRpn

ouykaTtadeon. AuTO YiveTal yia va ano@euxBei n nepinTwon ‘eniAekTIKAG dnuoalionoinong’, Ye Toug EY /

EY® va eniAéyouv noieg petafifdosic agiag Ba dnuoaionoinfolUv €EATOMIKEUPEVA Kal MOIEC OXIl. AUTO

onuaivel OTI av évag EY / EY® napéxel ouykatdBeon yia Tnv €EATOMIKEUHEVN Onuoaionoinon HOvo

OUYKEKPINEVWV HeTaBiBdoswy afiag, TOTE OAec ol petafiBaocsic afiac npoc auTtov Tov EY / EYO

dnuoaionoloUvTal adpoloTikd. MNa napadelyua: 'Evag EY éxel Aapel duo petaBiBacsig a&iag evrog Tou 2024

- Mia Twv 500 € kal pia Twv 5.000 €. Av o EY napéxel Tn ouykatddeon Tou povo yia pia and Tic duo

MeTaBIBAoEIC a&iac TOTE To CUVOAIKO Nocd Twv 5.500 € nepiAauBavel ota aBpoloTika YeyEBN.

S € KANOIEC XWPEC, Ol TOMIKOI Opyaviouoi £xouv avanTu&sl ‘npoTUNoUC 6POUG ouyKaTabeong' npog Xpron n

£X0UV avanTUEEl OXETIKEC ‘KAAEC NPAKTIKEG' WG 00NYIeC NPoC Tov KAAd0. Z€ AuTEG TIC NEPINTWOEIC, Ol TUMIKOI

opol TNG Novo Nordisk yia Tnv napoxr ouykatabsonc pnopei va diagoponoloUvTal YETA ano OXETIKN
£YKpION TOU VOUIKOU TUAMATOG.

Eniong, og kAnolieg xwpeg, NpoTUNA GUNBOAala €xouv avanTtuxBei ano kanoioug EY®D kal EA (og ouvepyaaia

ME TonikoUg kAadikoUg opyaviopoug). H Novo Nordisk unooTtnpilel auTr) Tn Aoyikn Tunonoinong.




CRO (Clinical Research
Organisation) -
Opyaviopoi NMNapoxng
Ynnpeoi®v KAIVIKAG
‘Epguvag

ZUPewva Pe Tnv npooéyyion Tng Novo Nordisk, évac CRO pnopei o YEPIKEG NEPINTWAEIG va ival EYD. MNa

napadelypa, €&va VOOOKOMEIO 1 €va navenioTnuiakd TuRua nou cupBaiietar pe tn Novo Nordisk yia Tnv
napoxr UNnNPecIOV KAIVIKAC €pEUVAC.

>Tnv nepintwaon nou €vac CRO Bewpeital EY® Bdaocel Twv opioywv TNG Novo Nordisk, ol OXETIKEG
peTaBiBdosic a&iac BswpouvTal 0TI oxeTilovTal ye ERA kal dnuoaionoloUvTal abpolaTikd.

>Tnv nepintwon nou o CRO Asitoupyei w¢ Third Party Representative (TPR) (evdiapeoog) kal yetaBipadel
a&ia oe €vav avayvwpioigo EY / EY®D ek pépouc TnG Novo Nordisk (pe pndevikn Tehikn a&ia yia Tov TPR),
auTh n MetaBiBaon A&iac napakoAouBeiTal ONwc OAeC o1 AAAec MeTaBiBdosic ASiag kal dnUoaionolsiTal aTny
avTigTolxn katnyopia (aBpoloTikd | eEaTodIKEUPEVA avaloya JE TNV nepinTwon).

TPR BewpeiTal onolodnnoTe TPIiTO PEPOG NMOU EKTEAWVTAC €va cupuPBoOAalo pe Tn Novo Nordisk AsiToupyei
£vavTi dNUOaIwV AsiIToupywyv | / kal EY avTi TnG Novo Nordisk | wG eknpoownog TwV CUPPEPOVTWY TNG.

IaTpoTEXVOAOYIKO YAIKO

/1aTPIKEG SUOKEUEG

To 1aTPOTEXVOAOYIKO UAIKO / 1aTPIKEG OUOKEUEG (£idn 1aTPIKAG XPprong) Xwpic dpacTikd ouaTaTtika /
O0paoTikn oucia, dev nepihapBavovral otov Kwdika Anuooionoinong Tng EFPIA kal ouvenwg O€
dnuooionolouvTal.

e nepintwoelc nou n Novo Nordisk dev pynopei va diaxwpiosl Tic petaBifaosic a&iac nou oxeridovTal UE
IATPOTEXVOAOYIKO UAIKO / 10TPIKEG OUOKEUEG XWPIC KAl JE OPAOTIKA OUCTATIKA, Ol OXETIKEG UETABIBACEIC
dnuoaionoloUvTal OTIC OXETIKEC KATnNyopiec Baosl Tou Kwdika.

Nopiopa AnHooionoinong

To vouioua dnuoaionoinong gival To Toniko vopioua Tng Kade eTaipiag Tou Opidou. Ta cuotnuaTta Tng Novo
Nordisk unoAoyifouv auTopaTa TIC €yYPAQEG VOMIioPAToG BACEl TNG NMEpoMNnviag MANPWHNAC Kai TIC
NUEPNOIEG CUVAAAAYMATIKEG I00TIYWIEG. To Toniko vopiopa TG Novo Nordisk EAAAc EME eival To eupw (€).

AwpeEg STIC XWPEC NOU CUHMETEXOUV TNV EFPIA, dwpeéc pnopolv va npayuaronoin®ouv povo npog EYD kail oxl
npog EY.
H kaAuwn Tov €E0dwv evoc EY yia Tnv napakoAouBnan Miag ekdNAWONG WG CUMMETEXOVTA
dnuoaolonoleiTal wg ‘Suvelo@opd o KOoTog EkdnAwoswv’.

ExkOnA®OEIG 'EE0da yia Tn OUMMETOXN Of OUVEDPIA, GUMNOOIA KAl avTIOTOIXEC €KONAWOEIC dnuoaionoloUvTal g

‘Suvelo@opd o KOoTog EKONAWOEWY’ NPOG TO CUYKEKPIPEVO GUUHETEXOVTA.

MeTaBIBaoceic A&iac OXETIKEG PE Tn QIAoEevia / dlopyavwaon €EWTEPIKWV 1 ECWTEPIKWV EKMNAIOEUTIKWV
ekdnAwoewv TNG Novo Nordisk (n.x. €€0da ouvedpiakwVv XwpwVv) dev €NIPEPIfOVTAl OTOUG CUMMKETEXOVTEG
EY. QoTo00, €Eoda Ta&idiwv kal JIAUOVAC TWV OCUMMPETEXOVTWV dnuoaionololvTal OTOV avTioToIXo
OuppeTEXOVTA EY w¢ ‘Zuveiopopd os KdoTog EkdnAwoswv’.




AMOIBEG yIa YNNnpeoieg
Kal SUHBOUAEUTIKEG
Ynnpeoieg

€ auTAV TNV Katnyopia nepiAauBavovTal ornolecdrnoTe aPoIBEC yia Napoxr UNNPECI®V, M.X. UNNPECIEC WG

OMIANTEC, NAPOXN CUMPBOUAEUTIK®WV UMNPECI®V KAl CUUHUETOXN Ot SUMPBOUAEUTIKEG EmiTponeg (Advisory
Boards) (av dev kaAunTovTal ano TIC NpoBALYEIC yia TNV E&A). MeTaBiBaocsic AEiaG OXETIKEG NE YEUNATA
Kal noTta dev dnuoacionolouvTal ekTOG av dev €ival duvato n Novo Nordisk va diaxwpiosl Ta Nogd OXETIKA
ME YeUNATa Kal MoTa ano TIC GUVOAIKEC aNoIBEC, ONOTE KAl TO CUVOAIKO NocoO dnuoaionoleital we ‘AUoIBEG
yIa ZUNPBOUAEUTIKEC YNNPETIEC'.

OnoiadnnoTe sninAgov anolnuiwon (n.X. anolnuiwaon yia xpovo Ta&idiol) Nou TuXOV NapEXETAl O €vav
EY, dnuoacionoisital wc ‘ApoIBEC yia ZUPBOUAEUTIKEC YNNPEDIEC'.

I8pUpaTa

SUpoewva pe Tn Novo Nordisk wg idpupa BswpeiTal £vag opyaviopocg nou £xel I9puBsei yia va XpnUaTodoTEi
N va ekTeAEl £pya KoIVwVIKoU, eknaldeuTIkoU KAl GIAAVOpwNIkKoU XapakTnpd, onwg n.x. HEoWw TNG Napoxng
dWPEWV O YN KEPOOOKOMIKOUC 0pyaviopouc.

SUpoewva pe Tn Novo Nordisk, Ta 1idpupaTa (cupnepiAayBavouevwy autwy Pe deopoUc Ye Tn Novo Nordisk,
n.X. Tdpupa Aigoppo@iAiac Novo Nordisk, Maykoopio Idpupa AlaBnATn) BswpolvTal wg aveEaptnTa and Tn
Novo Nordisk dedopévou kal Tou oxeTikoU oplogpoU Tou 10pUpaToc. Ta 1IdpupaTta (giTe Yye deopoUC WE TN
Novo Norisk giTe 0x1) oUTe anoteAoUv pEpog TNS Novo Nordisk oUTe anoTteAoUv TpiTa PEPN Nou evepyolv
yia Aoyapiaopo iy avti Tng Novo Nordisk. Eniong, Ta 1dpUpata pe deopolc pe Tn Novo Nordisk dev eival
oUTE (PAPHAKEUTIKEG €TAIpiec oUTE NEAN TNG EFPIA onoTe dev unokeivtal otov Kwdika Anpoaionoinong Tng
EFPIA.

Avaloya pe Tn @uUoN Tou 1IdpUpaTog, Ba pnopoloe va opioTei WG EYD ) EA, und oplopEveG ouvOnkeg (nou
npenel va aioAoyouvTal KAaTa nepintwon). Movo oTnv NepinTwon nou €va 'Idpupa KaAUNTEl Ta KpITAPIA
yla va opioTei wGg EY®/EA, ol OXeTIKEG PeTaBIBacelg a&iag Ba dnuoaoionolioUvTal BACEl TWV ANAITIOEWYV
dnuoaionoinong yia EY®/EA.

HCO (Health Care
Organization) -
EnioTnHoVIKOi
Yyelovouikoi PopEig
(EYD)

OnolodnnoTe vouikd Npoowno: a) €ival UYEIOVOMIKN, 1aTPIKA N €nioTnPoVIKN €évwaon (acTikh €Taipeia n
owpateio EY) 1 opyaviopog UYEIOVONIKAC NepiBaAwng (aveEaptnta and Tn VOMIKN 1 opyavwTiKn Hop®n
Tou), ONWC VOOOKOMEIO, KAIVIKN, idpuua, NAVENIGTAMIO ] AAAO eKNAIDEUTIKO idpupa 1 €Talpeia KAaBs popPng
nou snixopnyouvTal and ®E (ekToG ano EA ol onoieg unayovTal oTic pubpiosic Tou KepaAaiou 4 Tou Kwdika
AgovToAoyiag Tou SOEE vyia TiIG Zx£oelg NeETAEU Twv OFE kal Twv EA) kal dpelouv f| dpaaTtnpionoloUvTal
ornv EAAGOa 1, B) MEOw TOU onoiou €vag 1 neploooTepol EY nap€xouv unnpeciec uyeiag,
OUMNEPIAANBAVOUEVWY TWV IDIWTIKOV POPEWY NAPoXNG unnpeoiwv NpwtoBabuiac ®povTidag Yyeiac.
Movonpoownol EY® (nou anoTteAouvTal anod €vav PEToXo Hovo, nou eival o EY) opifovTal wg EYOD.

Ta epyacTrpia dg BswpolvTal EYD. QoTdoo, dnou ol ‘epyacTnpliakes doKIPEG / avaAUoelg’ eival HEPOC piag
0paoTnpIOTNTAC MOU UMOKEITAl OTIGC npoBAEyslic Tou Kwdika, oI OXETIKEC MeTafiBaoslc afiag
dnuoaionoloUvTal BACEl TWV OXETIKWV NPOoBAEWEWV Tou Kwdika.

O1 Evwoeic AgBevwv (EA) dg BewpouvTal EYD.
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HCP (Health Care Ka&Be puaiko npdowno nou Xapaktnpiletal and Tnv IoxUouoa vouobeaia wg EnayyeApaTiac Yyeiag kal aokei
Professional) - TO KUPIO €MAYYEAUA TOU N €xel TNV KUpIa €nayyeAUaATIKh Tou gykataoraon otnv EAAAda, kaTtd de Tnv
EnayyeApariag Yyeiag aoknon Tou €NAyyEAPATOC TOU, WMOPEI va ouvTayoypagpnoel, ayopdaosl, diaBeoel, NnpoTeivel 1 Xopnynoel
(EY) (PAPUAKEUTIKG npoiovTa, pe €Eaipeon To Kep. 1 ToUu Kwdika AgovtoAoyiac Tou SOEE (Mpowbnon

Suvtayoypa@oUpusevwyv ®Papudkwyv os EY) aTo onoio n €vvoia Tou EY eival otevoTepn Kal oUUPVN UE Td
opildbpeva otnv andégaacon evapuoviong Tou KoivoTikoU Kwdika dapuakou (K.Y.A. AYI3a .M. 32221/2013)
Kal oupnepIAauBAvel O00OUG €K TWV aVWTEPW €XOUV VOMIYO Jdikaiwya va ouvrtayoypagoUv 1 va
npopnBelouv Ta QpApuaka.

MNa Tnv anoguyn onolovOnnoTe OXETIKWV AdPPIBOAIOYV, 0 oploudg Tou EY nepihauBaver: (i) kGBe oTEAEXOC
N epyaldpevo o KUBepvVNTIKO 1 AAAO opyaviouo (Tou dnuociou 1 IBIWTIKOU TOMEA) MOU EVOEXOMEVWG
guvTayoypagnoel, ayopdoel, npounOeUoel, NPOTEIVEI N XOpNYNOEl £va 1aTPOPAPHAKEUTIKO npoiov kai (ii)
kabe epyalopevo ETaipiag Tou OpiAou Tng Novo Nordisk Tou onoiou n Bacikr) enayyeApaTikr) evacxoAnon
gival autn Tou EY Baocsl Twv napandvw, aAAa e€aipei (x) 6Aoug Toug unodAoinoug epyalduevouc oTic ETaipieg
Tn¢ Novo Nordisk kai (y) xovdpeunopoug f dIAVOUEIC 1IaTPOPAPHAKEUTIKWV MPOiOVTWV.

Investigator Meetings - H >SuvavTtnon EpsuvnTwv €ival pia ekdnAwaon nou opyavwveral and n ek yepoug TnG Novo Nordisk pe okonod
ZuvavTtnoeig Epeuvnrov TNV €KNAideuon / eVNUEPWON TWV EPEUVNTWV KAl Tou AoinoU npoownikoU o kaBbs TonoBeaia yia diagopa
BEpaTa piag KAIVIKNG MEAETNG. O1 SuvavTnosic EpsuvnTwv nepiAauBavouv €peuvnTEC aAno dIAPOPETIKEG
TOonoBeoieC piag KAIVIKAG MEAETNC KAl MPpAyPaTonoloUvTal €KTOC TwV ONMEiWV EKNOVNONG TNG KAIVIKHAG
MEAETNC. AvaAoya HE To aTadIo TNG KAIVIKNG MEAETNG, MNOPEI va npaypaTonoloUvTal apXIKEG, EVOIAUETEG N
TeAIkEC (Napouaiaong anoTEAECHATWY) SUVAvTAOEIG EpeuvnTOv.

SUP@wvVa Je auTdv Tov oplopo, MeTaBIBACEIC agiag OXETIKEG WE ZUVAVTNOEIG EpeuvnTwyV NAvTa gUninTouv
oTnV Katnyopia Tng E&A.

Investigator-Sponsored Qc AveEaptnTn 'Epeuva pe MpwToBoulia Tou EpsuvnTr (AEME) opileTal n KAIVIKA | NN-NApEPBATIKI HEAETN

Study — AveEdapTnTeg otnv onoia n Novo Nordisk dev gival o xopnyoc (sponsor) aAAa napexel xpnuatodoTnon n / Kai npoiovTa.
‘Epeuveg pe "'P“’TOBOU)"“ Eav pia AEME epninTel oTov 0piopd TnG E&A, TOTE 01 OXETIKEG HeTABIBACEIC a&iag dnuoaionoloUvTal we E’RA
Tou EpguvnTi (aBpoloTika). QoTdco, av n AEME dev euninTel oTov 0pIoWo TNG E&A (n.x. av eival pia pn- napepBarikn

avadpouikn MEAETN), dnuoaionolsiTal wg petaBifaon a&iagc npog Tov AfNTN (EY 1) EYOD).
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Market Research >Tnv é€vvola Twv MNpoypaupaTtwy ‘Epeuvag Ayopdc nepiAauBaverat:
Progra'mmes (MRP) - - H ouoTnuaTikr) guAAoyr) O€QONEVWY OXETIKA HE TN XPNON TWV QAPHAK®V.
Mpoypappara ‘Epeuvag . . . . . . .
AYOPEC - Hxpnon Tov ev AOyw dedOPEVWYV YIA AOYOUG MAPKETIVYK KAl EMIXEIPNHUATIKN avanTugn.
AVTIBETWG, Oev NepIAapBavovrar:
- OI EUNOPIKEG ENIKOIVWVIEG.
- Ol eKOTPATEIEC NWANCEWV.
- AA\ec dpaoTnpIOTNTEG NOU anookonouv aTnV NWANCH NPoioVTwWV.
MeTaBIBaceic AEiag OXETIKEG YUE TETOIA NpoypapuaTa 6nou epapudleTal n hebodoAoyia TNG TUPANRG f dINAa
TUPARG OOKIUAG Kal WG €Kk ToUTOU N TAuTOTNTA TOU EY dev pnopei va anokaAu@Bei atn Novo Nordisk, o€
dnuoaionoloUvTal. ‘Tu@An’ dokiun onuaivel o1t n Novo Nordisk de yvwpilel TV TAUTOTNTA TOU
OUMMETEXOVTOG EY. *AINAG TUPAR dokiuf’ onuaivel 6T ouTe o EY oUTe n Novo Nordisk yvwpilouv o £€vag
TNV TAuTOTNTA TOU AAAOU — TO NpOYpAPKa €ivdl avwVvVUPOo Kdl yid TiIc U0 NAEUpPEC.
FeOpara kai Nora Ta €€o0da yia M'evpaTta kai MoTd dev epninTouv OTIG analThoelg dnpoaionoinong Tng EFPIA kal ouvenwg o€
dnuoaionololvTal.
'Eveon O un KeEPdOOKOMNIKOC 0PYAVIONOG, NOU EKNPOCWIEI KAl oTnpilel TIG aVAYKEG TWV avOpwnwyv Nou £Xouv
AcBevwv(EA) npooBANBei anod 1aTpIKEG NaBnaeIC.
EKNpOo®mnog To quoIkd NPOOWMO NMou €XEl EVTOAN va eknpoownei pia EA kal va d1aTunwvel TIG CUAAOYIKEG BEOEIG AuTNG
'Evdong AcCOevov OXETIKA JE £€va OUYKEKPIPEVO BEPA 1 BEPANEUTIKN KaTnyopia.
(EEA)




ARnTnG MeTaBiBacswv
ASiag

Ka&Be EY/ EY® 1 EA, avaAoya He TNV NEPINTWOn, Tou onoiou o Bacikdg TONog eEAGoKNONG TOU ENAYYEANATOG
N n €dpa cival otnv EAAGOa.

XovOpepnopol, dlavopeic i AlavonwANTEC IATPOPAPHAKEUTIK®OV NPOoioVTwY de XapakTnpidovTal wg ANNTEG
peTaBiBdoswyv aiac.

H Novo Nordisk akoAouBei Tnv apxr Tou ‘np®wTou ANATN’ yia Tn dnuoacionoinon, To onoio anuaivel oTI n
Novo Nordisk dnuooionoisi peraBifdosic a&iac npog EY / EYD /EA pe Toug onoioug £xel cuppoAaio
ouvepyaaiag Kal npog Toug onoiouc n Novo Nordisk apeoa (1" ouvaAAayn) petaBiBaler aia. Auto onpaivel
oTI n Novo Nordisk dg dnuogionolsei oTo €ninedo Tou TeAIkoU ‘dikalouxou’, 6nou TeAika niBavwe va
kaTtaAnyel n yeraBipaon a&iac. M.x. otav n Novo Nordisk cupBaAAeTal pe évav EY® kal aia petaBipaleral
HMEow Tou EY®D og EY nou gpyalovTal yia autov Tov EY®, n Novo Nordisk 8a dnuoacionoifjosl TNV NANPWHN
HMOVO NpogG auTov Tov EYD. AuTo yiveTral yia va ano@euyxBei o kivduvog dInARg dnuoaionoinong Tng idiag
a&iac (oTo eninedo TO0O TOoUu EY 000 kal Tou EY®) kabwg kal yia va pyn dnUIoUpyeiTal €vag TeEXVNTOG
dlaxwpiohog TnNG petaBiBalopevng agiag HeTA&U Twv dUo (n.X. o0Tav o EY® peraBifalel os delTEPO €ninedo
npog Tov EY povo pépoc Tng apxikwg petapiacdeioag a&iac r o0Tav nepioooTEPOl Tou €vOg EY napéxouv
UMNNPECIEC EK HEPOUC TOU EYD).

EEaipeon o auTov Tov Kavova anoTeAEi n nepinTwaon Tou ‘KdoToug Eyypapwv’ (Kal TwV OXETIKOV £E00wWV
Ta&1diwv Kal dIapovACg) Yia CUPHETEXOVTEC EY (nou nAnpwvovTtal NEow €vog EYD 1) onoloudnnoTe aAAou
TpiTou pépouc) kal ornou n Novo Nordisk yvwpilel Ta oToIXEia Tou OUPMETEXOVTA EY - og autnv Tnv
nepinTwon Ta oroixeia dnuoaionoloUvTal oTo TEAIKO dikaiouxo (dnAadn To cuppeTexovta EY). 'Onou o
dikalouxog dev €ival EY (o0 OUUUETEXWV €ival TPIToc aAAd oxI EY 11 o cuppeTEXWY gival epyalOUEVOC TNG
Novo Norsisk), epapuodletal o yevikdC kavovacg nepi dnuoaionoinong os €ninedo npwTtou AANTN (dnAadn
Tou EY®) - uno Tnv npolndBson BeBaiwg OTI 0 NpwTo¢ AANTNG €ival EY® yia Tov onoio anaitesital
dnuoaionoinon, diapopeTika dev NpaypaTtonolsiTar dnuoaionoinon.

Eidikn €€aipeon yia Tnv EAAGda anoTteAoUv eniong kai ol peTaBipacsic afiac péow EAKE / EAKEA onou n
dnuoalonoinon yiveral os eninedo EY.

MNa Adyoug apBpdTnTag Kkal diathpNong TnG oxEong sunioToolvng, anoTeAei nayia npoondbeia Tng Novo
Nordisk n npdTepn evnuépwon Twv EY kai EY® yia Ta npoc dnuoaionoinon oToIXEid.

KooTog Eyypaponv

MepiAapBavel 6Aa Ta KOOTN EYYPAPC KAl CUPHETOXNG O OUVEDPIA, CUMNOOIA ] OXETIKEG EKONAWOEIC TPITWV
MEpWV. AUTEC oI YeTaBiBaosig agiag dnuoaionoloUvTal NAvTa w¢ HETABIBACEIC agiag NPog OUYKEKPIYEVO EY
/ EY® /EA kai oXI w¢ E&A.

>Tnv nepintwon EY nou napouacidlouv aToixeia OXeTIKA YE Kanoia Aokiur / MeAéTn / EpeuvnTiko ‘Epyo, To
KOOTOG £yypa®ng dnuoaionolsital wg ERA (BA. Tov opiouo TnNG E&A yia AenTopépeieg 6oov apopd TIG [N
NapeUPATIKEG HEAETEG).
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'EE00a OXeTI(OUEVA HE MepiAapBavel onoladnnoTe peTaBifaon a&iac oxeTikr Me ‘APoIBEC yia YNnpeoieC kal SUPBOUAEUTIKEG

‘ApOIBEG yIa YNNPECIEG Ynnpeaieg’, n.x. £€£€0da diapovig, Ta&Idiwv, KTA EKTOG anod yeuuaTa Kal noTa.

Kal SUHBOUAEUTIKEG

Ynnpeoieg’

A10pOMOCEIG ZTOIXEIWV Tuxov avaykn di16pBwong Twv dnuoacionoinuévwy otolxeiov 8a eEstaletal ano tn Novo Nordisk kaTa
nepintTwon.

MNepiodog Avagpopdag H Odnuooionoinon npayuartonoisital oe €TAocla PBdon kar kaGBe nepiodoc avagopdc KaAunTel €va

nuepoAoyiakd €1oc. H nepiodoc avagopdc eival To nuepoAoylakd £toc 2024 kal n dnuoacionoinon
npaypartonoleital 6x1 apyotepa and Tig 30 Iouviou 2025.

Ta oToixeia Twv peTafiBacswv a&iac dnuoaionololvTal Pe Bacn Tnv nepiodo nou o EY / EYD €AaBe
npaydaTikGd Tnv avrioTtoixn afia. Mo ouykekpigéva, oTnv nepinTwon ekOAAwong, n dnuoaionoinon
npayuaTonolgitTal Ye Baon Tnv nepiodo TnG ekdNAwong dedopevou OTI o EY ‘éAaBe’ Tnv avTioToixn a&ia pe
TN GUMMETOXN TOu OTnVv ekOAAwaon aveEapTnTta and Tnv nepiodo NANPWHNAG TOU TUXOV evdiaueoou (n.x.
Ta&IdIwTIKOU NpakTopeiou). TNV NepinTwon YeTaBiBacswy a&iac aneubeiac og EY / EY®D, n dnuoaionoinon
yiveTal cUPpwva Pe Ta popoAoyikd NapacTaTIKa WOTE VA CUPPWVEI HE TNV avayvwpion €100drPaToc KaTa
Tov EAANVIKO ®opoAoyikd Kwdika.

O1 TUuXOV upeTaBiBacslc afiac nou npayuartonoloUvTal BACEl MOAUET®WV CUPBoAdiwv, omou undpxouv,
dnMoalonoloUvTal BAcel TNG KABE piag ek Twv YeTaBIBAcswy agiac EexwploTd.

MeTaBiBaosig ASiag yia 'OAec o1 petafiBaosic afiac npog EY, EY® kal EA OXETIKEGC PeE TA nApakdTw OngoaionolouvTal ¢

‘Epguva Kal Avantugn peTaBiBaosic a&iag yia 'Epeuva kal AvanTtuén (abpoioTika):

(E&A) e Mn KAIVIKEC €peuvnTIKEC dpacTnpiOTNTEC  (CUMNEPIAGUPBAVOUEVWY  UMNPETIOV  GUPBOUAQY,
OwpeEC/XopNYIEC Kal/f EPEUVNTIKEC OUVEPYATIEC) ME N Xwpic oUVOECN O OUYKEKPIUEVO KwdIKO 'Epyou
N MeA€Tnc.

e YNnpeoieg oUPBOUAWY 1 DWPEEC / XOPNYIEC OXETIKEG ME TNV KAIVIKI avanTu&n Kal ouvdedePEVEG* oE
OUYKEKPINEVO KwDIKO 'Epyou 1 MeAETNG.

e YNNpPeoiec CUPBOUAWYV 1 DWPEEC / XOpnYIeC OXETIKEG oXedIalOMEVEC PN NAPEUPATIKEG WEAETEC Kal
OUVOEDEHUEVEG* OE OUYKEKPIUEVO KWOIKO 'Epyou 1 MeAETNG (ekTOG and enidnUIOAOYIKEG PEAETEG nou
BaailovTal oc cEWTEPIKEC BAoeIC OedOPEVWY Kal PNTPpWA).

E€aipoUvTal and Tnv avTIHETWNION WG E&A:

e MeTaBIBaocsic AZiaG OXETIKEGC ME €nIONMIOAOYIKEC MEAETEC nou PacifovTal Ot €EWTEPIKEG BATEIG
OedOUEVWY Kal uNTpwa.

e MeTaBIBaceIc AEIaG OXETIKEG UE AVADPOMIKEG N NAPEPPBATIKEG MEAETEC.




e MeTaBIBaocsIC a&iag OXETIKEG HE OUVEIOPOPA NPOC £VaV CUYKEKPINEVO EY / EY®D /EA yia TNV KGAuwn Tou
KOOTOUG ekONAWONG** (ouuPwVia uNooTNPIENG EKINAWONG, KOOTOC EYYPAPWV O oUVEDPIA / oupnoaia
I OXETIKG £E0da Ta&1diwv kal dlapovnc).

e MeTaBiBaosic AEiac OXETIKEC HE DWPEEC, DWPEEC NPOIOVTWV Kal XopnyYiec.

e MeTaBiBaosic Agiac nou dev euninTouv aTov oploud TNG ERA napandavw.

O1 ev AOyw katnyopieg petapBifaccwyv a&iac dnuoaionoloUvTal unod TNV avTioToiXn katnyopia EY, EY® ) EA
avTioToixa.

*H oUvOEon UE OUYKEKPIUEVO KwOIKO 'Epyou / MeAETNG / Aokiung 6a npensr va avaPepeTal oTn ypantn
ouupwvia uerta&u Tng Novo Nordisk kai Twv EY / EY® /EA ava@opikd [UE TNV Napoxn unnpeoiwv n 1n dwpea
/ Xopnyia.

**AvapepeTal 0 ekONAWOEIC, MOU UMNOPEl va opyavwvovTal iTe ano TpIToUuG Qopeic €iTe and 1n Novo
Nordisk, onou o EY €xel To pOAo Tou 'nabnTikou’ CUUUETEXOVTA. '[1aBnTIKOG’ onuaiver oTi To EY Ogv napexel
kdnoia unnpsoia orn Novo Nordisk kard tnv ekdnAwan r oe GUECN OxE0N UE aUTV.

Xopnyia EkdnA®oswv /
Sponsorship Agreements

Kat’ apxnv n xopnyia piac ekdnAwong (sponsorship) evoc opyaviopoU npayuaTonolgiTal He TNV npoodokia
anddoong eni TNG €névOuonG PE TN HOPPR EUKAIPIOV HAPKETIVYK ONWG M.X. TonoBETnon Tou logo Tng
ETaipiag o diavepouevo UAIKO, €vTuna, oeAidec Tou d1adikTUoU, ToNoBETNON navo, KTA.

Sponsorships napgxovTtal Jovo npoc EYD.

H kdAuywn Twv €E00wV £vog EY yia va OUPPETEXEl O Pia ekdNAwon n avTioToixo yeyovoc de BewpeiTal
xopnyia Tn¢ ekdnAwong (sponsorship) kal napakoAouBeital / dnuoacionolsiTal w¢ ‘Suvelopopd oe KOOTOC
ExkdnAwoswv’.

H cuppwvia xopnyiag piag ekdnAwong (Sponsorship Agreements) TunonolgiTal o €yypa@n cuUP@®Via nou

neplypdgel To oKono TNG UNOOTAPIENG Kal TNV avTioToixn JeTaBiBalopevn agia. M.x.:

e Evoikiaon nepinTépwv otn Xwpa nou o EYD £xel Tn kUpia dpacTnploTnTa Tou (akoupa Ki av n
dlaxeipion / opydvwaon Tng ekdNAwong €xel avaTeBei ano Tov EY® ge kanoio TpiTo YEPOG).

e Ala@NUIOTIKOC XWPOC (O€ €VTUNN, NAEKTPOVIKN 1] AAAN Hop®n).

e AopuQopika GUPNOCIa O€ €va oUVEDpIO.

e KaAuyn €E60wvV opIANTWV.

e [elparta/ notd nou napExovTtal and Toug OpYavwTEC WG NEPOC TOU OAOU NakETou sponsorship.

e Eknaideuon nou napéxerar ano Tov EY® (6nou wotoco n Novo Nordisk Oev eniAéyel Toug
ouppEeTEXOVTEC EY).




MeTaBiBaoceig ASiag

H dnuooionoinon Twv peTaBiBacewy agiag yiveral ye Baon To AfNTn kai ox1 ge Baon Tov TeAIKO dikaloUxo

N Tov TEAIKO enw@eAoUuevo ano Tn PeraBiBaon a&iac.

'OAec o1 yeTaBiBaosic a&iac npog EY / EY® avagEpovTal g JIKTA Nood €€aipoupévou Tou PIIA,

H Novo Nordisk dnuoacionolei TiIC peTaBiBaocsic a&iac ONwC AUTEC KATaypdgovTdl OTd OIKOVOUIKA TNC
ouotAuaTta. AuTd onuaiver Ol @oOpol  (NMAnv  O®MA), €0PopPEC KOIVWVIKNG aocpdaAiong, KTA
ouunepiAaugBavovTal ota dnuoaionoloUpeva nood evw o PIA eEaipeiTal 6nou auTo ival duvaTo (O PEPIKEG
NEPINTWOEIC UNOPEI VA CUPNEPIAGUBAVETAl — KUPIWG YIa dIaKPATIKEC oUVAAAAYEG Onou o ®IA Tonika ival
KN EKNINTOMEVOCG).

MeTaBIBaocsic afiac nou ava@epovTal oc €kONAWOEIC nou opyavwvovTal ano Tn Novo Nordisk
napakoAouBouvTal kal dnuogaionolouvTal epdgov apopolv €Eoda diapovig Kal Ta&IdiwVv TUYKEKPILEVWY
aToOpwV. AUTO onuaivel dANO OXETIKO €0WTEPIKO N €EWTEPIKO KOOTOC (M.X. aiBouoeg, HETAPOPA TWV
OUVEDPWV PE Aswpopeia, KTA) de YepifovTal OE OUYKEKPIPEVOUC OUPUETEXOVTEC Kal O dnuoaionololvTal.
MeTaBiBdocic AEiac OXETIKEG ME 1aTpIKG OciypaTa, epeuvnTikEG ouoieg (investigational compounds) kail
BloAoyika deiyuaTta eEaipolvTal ano TIG anaiThoslc dnuoaionoinong.

To kOOTOC anod Tuxov ‘Mn MpooéAeuon’ CUPKETEXOVTOC ONKOGIONOIEITAl EpOaov, BACEl TNG NANPoPOPNONG
Tnc Novo Nordisk, o EY / EY® €\aBe ovTwc Tn petaBifacn aiag. Av 0XI, av Kdl To KOOToG eniBapUvel Tn
Novo Nordisk, de npaypatonoin®nke yetaBipaon a&iag kai ds dnuoaionoisital. To kdoTog ‘Mn MpooEAeuong’
avagepeTal otnv nepintwon nou evw N Novo Nordisk npaypaTtonoinoe TG OXeTIKEG dIEUBETAOEIC yIa Tov EY
/ EY® (n.x. €kave kpdTnon kal nANpwaoe €va agponopikd €IoIThplo 1 Hia diavukTEépeuan) o EY / EY®D dev
EKAVE XpNon auTwv.

>e nepintwoelc 6rnou n Novo Nordisk cuvepyaleTal e évav Eknpocwno Tpitou MEpouc (TPR -evdIaueco),
0 onoio¢ anaoXoAsi EY/EY®/EA kaTtd Tnv ekTéEAeon Twv unnpeciwv nou napexel otn Novo Nordisk, n
MeTaBiBaon A&iac nou kataBaAAeTal yia Aoyapiacud TnG Novo Nordisk oToug EY/EY®/EA a&loAoyeiTal yia
TO KATA nooov Bewpeital éuueon MetaBipaon Agiac.

Mia éupeon MetaBiBaon Agiag nepiAapBavel yevikd TIGC NEPINTWOEIC ONoU n TautoTnNTa Twv EY/EYD/EA
kaBopiletal orn cUPBaon pe Tov Eknpdowno Tpitou Mépoug (TPR -gvdidueco) n n TautdTnTa TOU
EY/EY®/EA nou enw@eAsital and Tn MetaBifacon tng A&iag gival pe aAlo Tpono yvwaorh otn Novo Nordisk
kal gival oapéc orn Novo Nordisk 0TI 0 EY €ival o TeEAIKOG dikalouxog Tng MetaBiBaonc Tng Agiac. 'EPpeoeC
MeTaBIBacsic Agiac ugpioTavTal yia napdadsiyya o€ nepinTwaon nou MeTtaBiBaceic Agiac npayuartonoloUvTal
0€ OXEON HE KAIVIKEG DOKIMEG Mou xpnuaTtodoTouvTal anod Tn Novo Nordisk, énou n die€aywyn TNG KAIVIKAG
OOKIUNC, CUMNEPIAUBAVOUEVWV TWV NANPWU®V npoc Touc EY/EY®D/EA, yivetal yeogw gvoc CRO.

‘EE0da Ta&idimv

MepIAapBavel KOGTOC AEPOMOPIKWV EICITNPIWY, EICITNPIWV TPEVWY, ENIBAPUVOEIC ANOCKEUWY, EVOIKIaon
auTokivATou, d1001a, NApKIVYK, €€00a yia Ta&i, KTA.

'EE0da peTagopwv nou Oev eival dueca ouvdsOPeEva MPE OUYKEKpPIMEVO EY (n.x. onou
Xpnolyonolsital opadikn HETAPopda Pe Aewpopeio) de dnuoacionoloUvTal.




OpoAoyia Mpooéyyion TnG Novo Nordisk

Kwdiko6g Movadiaiag H Novo Nordisk diac@aAilel 0TI kGBe ANNTnG pnopei va avayvwploTei povadiaia Pe TETOIOV TPOMNO WOTE va
Avayvwpiong MNV Jnopei va npokUWel Kapia au@ioBNTNoN avagopika Pe TNV TauToTnTa TwV EY / EY® /EA nou £AaBe TIC
MeTaBiBaoeig Agiag.
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